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At  Last 
TheJuiceTeat 


Whether  a  baby  is  breastfed  or  bottle  fed,  by  the  time 
he  is  one  month  old  he  will  both  enjoy  and  benefit 
from  regular  juice  drinks. 

So  what  could  be  a  more  natural  way  to  give  juice  to 
a  baby  than  with  his  own  special  Juice  Feeder? 

And  naturally  the  new  Juice  range  is  unique  to 
Nursery.  The  very  latest  in  the  Nursery  range  of  products  by 
Griptight,  the  luice  range  is  poised  to  open  up  a  refreshing 
new  market  opportunity  for  you. 

The  new  Juice  Teat  is  made  from  soft  moulded 
rubber  and  is  specially  designed  to  cope  with  anything 
sg*^\r*w        ~"  _>-^rom  fluted  syrup  to  natural  fruit 
OKf^        VkT*^  |uices  and  extracts-  Hyg'enically 
sealed  in  see-through  blister 
packs,  they  are  supplied  in  outers 
of  15,  giving  you  a  colourful  pop- 
up counter  display. 

There's  a  125ml  Juice 
Feeder  too,  attractively 
decorated  with  a  fruit  pattern  so 
mothers  can  easily  distinguish  it 
from  their  milk  feeders. 

And  probably  the  brightest  idea 
of  all!  The  Juice  Trainer.  Absolutely 
unique,  the  Juice  Trainer  attachment  fits 
neatly  onto  the  Juice  Feeder  and  simply  takes  the  place  of 
the  teat,  giving  a  brand  new  drinking  vessel  that  bridges 
that  vital  gap  in  the  market  between  teat  and  training  cup. 

Cleverly  shaped  to  fit  the  mouths  of  young 
babies,  the  Juice  Trainer  is  designed  to  help  babies 
progress  in  feeding  development.  /*s  ft 

And  mouthwatering  new  packaging  will  "  m  Wt 
ensure  that  very  soon  mothers  will  be  automati-  Ji 
cally  asking  for  Nursery  Juice  products  when 
they  buy  their  baby  drinks.  It's  only  natural.  (jxm 

Talk  to  your  wholesaler  now.  And  get  just 
a  taste  of  the  rich  pickings  to  come. 


BABIES 
DON'T 

JUST 
DRINK 
MILK. 


AtLast 
TheJuiceTrainer 


A  RANGE  OF  PRODUCTS  BY  GRIPTIGHT 


The  Nursery  range  of  products  includes  teats,  nipple  shields,  feeders,  soothers,  disposables  and  baby  wipes 
Further  details  of  all  our  products  can  be  obtained  from  Karen  Brazier,  Customer  Services, 
Lewis  Woolf  Gnptight  Limited,  Oakfield  Road.  Selly  Oak,  Birmingham  B29  7 EE.  Tel  021-472  4211 


CONITE 


TO 


?ANTHOXYLLUM 


With  over  seven  hundred  items  in  our  range 
of  natural  ingredients,  there's  almost  certainly 
a  selection  of  products  that  will  meet  your 
precise  needs. 

Whether  it's  herbal  and  medicinal  extracts  or 
galenicals,  oleoresins  or  chlorophylls,  you'll 
get  the  same  uncompromising  quality,  the 
same  unfailing  service. 


Find  out  more  about  Ransom  Natural 
Products,  contact  Helen  Blowey  on  Hitchin 
(0462)  34575.  She  knows  our  alphabet  Z  to  A! 

Ransom  Natural  Products 

William  Ransom  &  Son  pic, 

Bancroft,  Hitchin,  Hertfordshire  SG5  1LY 

Tel:  Hitchin  (0462)  34575  Telex:  825631 
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The  practice  of  advertising 
is  viewed  by  many  of  its 
target  audience  if  not  with 
downright  mistrust,  then  at 
least  with  an  element  of  suspicion.  After  all, 
it  is  an  attempt  by  a  body  or  person  with 
something  to  sell  to  convince  another  that 
the  item  for  sale  is  both  desirable  and 
essential  when  it  perhaps  isn't.  And,  if  the 
item  "for  sale"  is  a  medicine,  then  the  risks 
of  misleading  either  the  prescriber  or  the 
self-medicator  are  potentially  serious. 

A  report  published  this  week  by  the 
Advertising  Association  recognises  the 
truth  in  the  criticism  that  drug  promotion 
encourages  the  use  of  unsafe  medicines 
(pi  189).  It  says:  "All  medicines  are  unsafe 
and  none  should  be  taken  without  proper 
consideration  of  the  benefitirisk  ratio."  In 
the  case  of  a  non-prescription  medicine  the 
consumer  makes  a  judgment  about  his 
need  for  a  relatively  impotent  drug  using, 
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usually,  a  limited  knowledge.  If  he  makes 
an  error  of  judgment  influenced  by  an 
advertisement,  yet  takes  the  medicine  "as 
directed",  he  will  not  come  to  any  harm, 
will  not  be  cured,  but  will  have  wasted 
money.  If  a  doctor  prescribes  an 
inappropriate  drug  in  similar 
circumstances,  again  no  cure  will  be 
effected,  the  taxpayers  money  will  have 
been  wasted  but,  this  time,  an  unwanted 
iatrogenic  effect  may  occur  or  further  harm 
result  because  the  illness  is  proceeding 
unchecked. 

However,  advertisement  of  non- 
prescription medicines  to  the  public  or 
prescription  medicines  to  the  GP  are 
unlikely  to  mislead  either  party,  because 
such  advertising  is  stringently  controlled  by 
voluntary  codes  administered  by  the 
Proprietary  Association  of  Great  Britain 
and  the  Association  of  the  British 
Pharmaceutical  Industry.  That  John  Wells 


of  the  PAGB  has  been  made  an  OBE  (see 
pi 230)  is  a  measure  of  the  esteem  in  which 
such  work  is  held. 

Medicine  advertising  should  be 
intended  to  convey  full  information  to 
enable  the  "consumer"  to  make  the 
appropriate  choice.  The  public  have  an 
ever- increasing  thirst  for  self-medication, 
and  GPs  and  pharmacists  a  need  to  be  kept 
abreast  of  the  latest  drug  developments. 
Provided  that  both  codes  continue  to  be 
applied  as  thoroughly  as  they  are  now,  and 
miscreants  brought  to  the  attention  of  either 
the  public  or  their  peers,  then  the  natural 
competitive  urge  manifested  in  advertising 
can  be  allowed  to  flourish.  The  benefit  to 
the  public  should  in  fact  be  the 
development  of  existing  formulations  and 
the  discovery  of  new  drugs 
so  often  put  forward  as  the 
raison  d'etre  of  profit  by 
the  manufacturer. 
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Partially-sighted 
to  shop-around? 


NEWS 


Appeal  against 
Safeway  contract 


A  pharmacist  in  Rotherfield, 
East  Sussex  has  appealed  to 
the  Secretary  for  Social 
Services  against  the  Rural 
Dispensing  Committee's 
decision  to  grant  Safeway  a 
dispensing  contract  for  their 
new  supermarket  in 
neighbouring  Crowborough. 

Mr  Mahendrakumar  Sharma  took  over  the 
pharmacy  in  Rotherfield  in  September, 
1984  and  says  the  business  is  totally 
dependent  on  its  dispensing  service  having 
little  OTC  trade. 

His  fear  is  that  the  Safeway  "superstore" 
with  its  late  night  opening  will  drag  the 
mobile  population  away  from  the 
surrounding  villages,  including 
Rotherfield,  to  do  their  shopping  in 
Crowborough.  If  the  store  gets  a  contract 
these  shoppers  will  be  able  to  get  their 
prescriptions  dispensed  there  at  the  same 
time.  Mr  Sharma  says  the  result  could  be 
that  he  has  to  close  down.  "Elderly  people 
with  no  transport  of  their  own  will  find  it 
difficult  to  get  to  Crowborough,  as  well  as 
expensive." 

Mr  Sharma  opens  from  9-6. 30pm, 
Monday  to  Saturday,  with  Wednesday  his 

Unchecked  CD 
script  death 


prescribed  pethidine  and  Dr  Carlile  said  he 
was  surprised  when  he  heard  his  patient 
had  died.  Dr  Carlile  added:  "The 
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half-day.  As  he  lives  over  the  pharmacy  he 
says  he  is  willing  to  dispense  emergency 
scripts  when  at  home:  Mr  Sharma  also 
provides  an  oxygen  service. 

He  says  local  people  expressed  their 
relief  that  the  pharmacy  would  continue  in 
business  when  he  took  it  over.  There  had 
been  a  six-month  period  ten  years  ago 
when  villagers  had  been  caused  difficulty 
when  there  had  not  been  a  dispensing 
service,  locals  had  told  Mr  Sharma. 
"Selling  bread  and  butter  is  Safeway's 
business  but  now  they  are  snatching  profit 
from  pharmacists,"  he  said. 

The  Secretary  for  Social  Services  will 
now  ask  the  RDC  secretary  to  provide  him 
with  paper  evidence  on  the  case  before 
deciding  whether  to  ask  for  supplementary 
material  or  to  hold  a  hearing. 


prescription  is  not  as  clear  as  it  might  have 
been.  I  could  have  left  off  the  words  "in  1ml' 
and  should  have  stated  the  exact  guantity  of 
pethidine." 

Pharmaceutical  Society  Inspector  Mr 
Martin  Ibbitt  said  he  had  gueried  the 
prescription  on  a  routine  check  with  the 
pharmacist,  Mr  Wilson  Sokoh,  at 
Kingswood  Chemists,  Leigh-on-Sea.  Mr 
Ibbitt  asked  if  Mr  Sokoh  had  confirmed  the 
prescription  with  the  doctor.  Mr  Sokoh  said 
he  had  not  and  it  was  when  he  did  so  that 
they  learned  of  Mr  Hoare's  death. 

Mr  Ibbitt  said  the  dosage  seemed  very 
high,  although  it  could  have  been  supplied 
to  a  patient  with  a  tolerance  towards 
pethidine.  But  without  evidence  of  such 
tolerance,  he  would  have  expected  the 
chemist  to  confirm  the  prescription  with  the 
doctor.  Mr  Sokoh  did  not  give  evidence  at 
the  inguest  on  the  advice  of  his  solicitor. 

Coroner  Mr  Guy  Jerman  said  Mr  Sokoh 
had  not  interpreted  the  prescription  as 
intended  by  Dr  Carlile  and  should  have 
gueried  it.  He  recorded  a  verdict  of  death 
due  to  an  overdose  of  drugs. 


Partially-sighted  people  should  not  be 
exposed  to  possible  extra  costs  by 
forcing  them  to  go  to  a  qualified 
dispensing  optician.  Health  Minister 
Kenneth  Clarke  said  in  a  Commons 
written  reply  last  week. 

Mr  Clarke  said  an  undertaking  had 
been  made  to  find  a  suitable  way  of 
reserving  dispensing  to  registered  blind 
people  to  registered  opticians.  But,  he  said, 
we  are  not  convinced  the  law  should 
deprive  all  registered  partially- sighted  of 
the  right  to  choose  where  they  buy  their 
spectacles.  However,  people  registered 
partially-sighted  will  usually  be  advised  to 
obtain  glasses  from  a  gualified  dispensing 
optician,  he  said. 

The  Federation  of  Optical  Corporate 
Bodies  is  worried  about  what  the 
Government  will  do  to  redress  patients  for 
ill-fitting  spectacles  obtained  from 
ungualified  sellers.  And  how  it  plans  to 
prevent  train,  car  or  lorry  drivers  from 
buying  wrongly-dispensed  glasses  which 
may  result  in  excess  tiredness  and  blurred 
vision. 

Optical  dispensing  is  a  "misunderstood 
skill"  according  to  a  report  in  the 
Federation's  latest  edition  of  Insight. 
"Dispensing  opticians  do  much  more  than 
send  prescriptions  away  to  be  made  up." 
The  prescription  gives  only  a  measurement 
of  the  eye's  ability  to  refract  light.  It  gives 
no  information  about  position  of  the  lenses 
in  relation  to  the  eyes,  measurement  of  the 
bridge,  eye  size  and  length  and  angle  of 
the  sides  of  the  frame  or  its  style,  colour  and 
material.  The  dispensing  optician  has  to 
include  all  these  in  the  specification  as  well 
as  interpreting  the  prescription. 

It  is  essential  that  a  properly  gualified 
and  registered  optician  should  be 
responsible  for  final  accuracy  and  fitting  of 
spectacles,  says  the  report. 
□  Lord  Winstanley,  the  Liberal  Peer  and 
former  radio  doctor,  told  the  Lords  of  the 
difficulty  he  encountered  when  trying  to 
secure  an  emergency  repair  to  his  metal 
rimmed  spectacles  involving  the 
replacement  of  a  "tiny  screw." 

A  chemist  on  Euston  station  told  him  he 
could  not  do  the  job  saying  "I  could  go  to 
prison  for  doing  optical  work."  Lord 
Winstanley  guoted  the  incident  as  an 
example  of  the  absurdity  of  the  Opticians 
Act. 

Lord  Glenarthur,  Under  Secretary  for 
Health,  said  he  would  take  it  into  account  in 
considering  possible  amendments  to  the 
provisions  in  the  Health  and  Social  Security 
Bill  which  changes  the  law  governing  the. 
supply  of  spectacles. 
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A  man  from  Becontree,  Essex,  told  a 
Southend  inquest  this  week  how  he 
unwittingly  gave  his  brother  lethal 
doses  of  medicine  wrongly  dispensed 
by  a  pharmacist. 

Mr  Leonard  Hoare  of  Becontree,  was 
giving  evidence  at  the  inguest  on 
newsagent  Bert  Hoare,  60,  Leigh-on-Sea, 
who  was  already  dying  from  cancer. 

Mr  Hoare  said  he  had  given  his  brother 
four  full  teaspoons  in  less  than  24  hours  of  a 
medicine  he  had  collected  from  the 
chemist.  He  later  found  him  lying  dead. 

The  GP,  Dr  Neville  Carlile,  said  the 
prescription  included  the  words  "Pethidine 
50mg  in  1ml."  There  were  300ml  in  the 
bottle. 

It  was  the  first  time  Mr  Hoare  had  been 


We're  not  allowed  to  tell  you  anything 
about  new  developments1 


Script  drug 
advertising 
role  essential 

Advertising  and  promotion  in  general 
have  a  valuable  and  essential  role  to 
play  in  the  prescription  medicine 
industry,  says  a  report  published  this 
week  by  the  Advertising  Association. 

Because  of  the  complexity  and  relative 
novelty  of  many  drugs  more  information 
must  be  conveyed  to  doctors  through 
promotional  activities. 

Most  of  the  leading  drugs  on  the  market 
were  not  available  when  the  average-aged 
doctor  gualified,  thus  promotion  must  be 
maintained  at  a  fairly  high  absolute  level, 
says  the  report,  written  by  economists  Dr 
Hans  G.  Otzbrugger  and  Dr  W.  Duncan 
Reekie. 

Restrictions  on  promotional 
expenditure  such  as  the  Prescription  Price 
Regulation  Scheme  may  be  reducing  the 
number  of  new  drugs  available,  reducing 
competition  and  discouraging  price  and 
cost  reductions  as  well  as  further 
innovation. 

The  loser  in  all  cases,  says  the  report,  is 
the  patient  who  is  deprived  of  new  and 
better  drugs.  The  taxpayer  loses  too 
because  he  is  funding  a  less  technologically 
advanced  and/or  more  expensive  NHS  than 
he  otherwise  might  be. 

A  free  enterprise  system  is  essentially  a 
mobile  one  whose  driving  force  is  to 
maximise  profits  and  minimise  waste.  Such 
cost-reducing  activities  are  epitomised  by 

Drug  testing 
criticised  

Testing  procedures  for  new  drugs  came 
in  for  criticism  on  Channel  Four's  '7 
Days"  last  week. 

The  main  area  of  concern  among 
doctors,  said  the  programme,  is  the  lack  of 
an  independent  ethical  committee  to 
oversee  "trials  commissioned  by  drug 
companies,  and  undertaken  outside 
hospitals  by  commercial  organisations." 

Professor  Andre  McLean  —  who  holds 
the  chair  in  toxicology  at  London's 
University  College  Hospital  —  said  he  was 
worried  about  the  adeguacy  of  protection 
given  to  volunteers  in  such  tests. 

The  new  chemical  substances  being 
tested  may  be  only  variations  on  existing 
drugs,  but  their  side  effects  were 
nonetheless  unknown. 

The  answer  was  for  testing  to  be 
supervised  by  an  independent  ethical 
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the  shift  from  direct  mail  promotion  to 
journal  advertising,  says  the  report.  In  the 
1960s  direct  mail  accounted  for  about  8  or  9 
per  cent  of  promotional  expenditure  and 
journal  advertising  about  34  per  cent.  In 
1 982  44  per  cent  went  on  journal 
advertisements  and  4  per  cent  on  direct 
mail,  the  report  says. 

In  a  centrally-regulated  situation  the 
driving  force  of  profit  for  change  and 
improvement  does  not  exist,  says  the 
report.  The  pressures  are  negative  rather 
than  positive.  Drug  promotion  has  been 
criticised  as  encouraging  the  use  of  unsafe 
medicines.  That  is  a  truism,  says  the  report. 
"All  medicines  are  unsafe  and  none  should 
be  taken  without  proper  consideration  of 
the  benefit:cost  ratio." 

Tragedies  such  as  thalidomide,  Eraldin 
and  Opren  are  "almost  inevitable"  until 
more  is  known  about  how  the  human  body 


committee  with  the  power  to  say  "No,  this 
won't  do  —  go  away  and  think  about  how  to 
do  this  study  properly." 

"Mostly  it's  a  guestion  of  organising  a 
study  so  it's  done  properly  in  terms  of  what 
is  given,  how  it's  given  and  under  what 
safeguards"  he  said. 

Professor  McLean  also  thought 
volunteers  used  should  be  drawn  from 
people  who  have  a  continuing  relationship 
with  those  carrying  out  the  tests  —  perhaps 
students  from  the  testing  medical  school  or 
employees  of  the  firm  in  guestion. 

"There's  got  to  be  some  relationship  of 
trust  between  the  people  who  are 
organising  the  studies  and  the  volunteers" 
he  said. 

■  The  Secretary  General  of  the  United 
Nations  has  notified  the  Deparment  of  Health 
that  Pakistan  has  banned  the  importation  of 
glutethimide,  a  substance  listed  in  schedule 
III  to  the  Convention.  Although  the  UK  is  not 
yet  a  party  to  the  1971  Convention  we,  and 
other  non-parties,  are  sent  such  notifications 
and  invarably  act  on  them,  the  DHSS  says. 


will  react  to  given  chemcials.  Animal 
screening  is  a  sop  to  our  collective 
consciences  and  rejects  dangerous  and 
sometimes  safe  drugs  alike,  says  the  report. 
"The  cost  of  those  rejections  in  terms  of 
illness  or  deaths  that  could  have  been 
prevented  is  probably  far  greater  than  the 
cost  of  the  once-a-decade  tragedy  we  have 
experienced." 

Generic  substitution  is  also  an  attack  on 
advertising  and  promotion,  the  report 
claims.  If  implemented  the  National  Health 
Service  would  save  only  the  difference  in 
price  between  advertised  and  unadvertised 
products.  The  innovating  and  advertising 
firm,  however,  would  lose  all  its  profit. 

The  report  concludes  that  freedom  of 
advertising  curtailed  by  its  own  adversarial 
nature  and  voluntary  code  of  practice  can 
but  aid  the  trend  to  disseminating  the 
benefits  of  existing  and  new  products. 


'Healthy'  ADRs 

Drug  companies  do  not  have  to  report 
adverse  drug  reactions  in  healthy 
volunteers  unless  they  wish  to  do 
clinical  trials  on  patients.  Health 
Minister  Kenneth  Clarke  said  in  a 
Commons  reply  last  week. 

That  is  because  early  studies  of  drug 
substances  in  healthy  volunteers  are  not 
covered  by  the  Medicines  Act,  Mr  Clarke 
explained. 

The  Medicines  Commission  recently 
decided  that  legislation  was  not  required 
but  recommended  that  professional  bodies 
revise  and  update  their  guidance  to 
members  and  the  industry,  which  is  being 
done,  Mr  Clarke  said. 

He  had  been  asked  by  Labour's  Jack 
Ashley  how  many  deaths  or  pernicious  side 
effects  had  occurred  in  volunteers  in  drug 
trials.  Mr  Clarke  said  that  the  information 
was  not  readily  available  because  it  is  not  in 
the  register  of  adverse  reactions. 
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NIGHT  SAFE 


Now  bigger  profits  than  ever 
with  a  £2  million  Wcampaign. 


You  already  make  more  out  of  Sensodyne 
than  any  other  toothpaste  brand.  Now 
we're  spending  £2  million  on  National  TV  to 
boost  sales  even  further.  Sensodyne  is  the 
only  proven  formula  for  sensitive  teeth  that's 
recommended  by  nearly  every  dentist  in 
Britain.  You  know  that  Sensodynes  unique 
trusted  formula  WORKS.  You  know  that  the 
proven  formula  of  Sensodyne  plus  TV 


advertising  SELLS.  So  you  can  be  sure  this 
years  massive  TV  campaign  will  give  you 
even  more  PROFITS. 

Order  now.  Next  TV  burst  starts  2nd  July. 
Make  sure  you  stock  and  display  both  fresh 
Mint  and  Original  Sensodyne. 

Ask  your  Stafford-Miller  representative 
for  details  of  special  terms.  Or  contact  us 
direct  on  Hatfield  61151. 


SENSODYNE  TOOTHPASTE 

YOUR  No.1  PROFIT-MAKING  BRAND 


Stafford-Miller  Ltd.,  Hatfield,  Hertfordshire  ALIO  ONZ. 


NEWS 


New  Order  to 
move  some 
POMs  to  P/GSL 

Some  Pharmacy-category  medicines 
will  move  to  General  Sale  with  the 
coming  into  force  of  the  new  General 
Sales  List  Order  on  June  30. 

There  has  been  no  change  of  policy,  the 
licensing  authority  stresses,  but  the 
transfers  are  a  result  of  a  new  "simplified" 
presentation,  which  lists  ingredients  (as 
already  the  case  with  licence  of  right 
products)  rather  than  brand  names  and 
licence  numbers. 

Notifying  interested  parties  in  MLX  152, 
the  Department  of  Health  says  "new 
products  will  continue  to  be  assessed 
individually,  the  ingredient  list  if  necessary 
will  be  modified  from  time  to  time  to  ensure 
that  it  embraces  only  products  which  can 
with  reasonable  safety  be  on  general  sale". 

Products  formerly  "P"  were  in  some 
cases  categorised,  not  because  they  were 
unsuitable  for  general  sale,  but  because  the 
licence-holder  had  not  asked  for  them  to  be 
listed  by  name  in  Schedule  1 .  These  will 
now  have  to  be  recategorised  as  GSL. 

"Categorisation  of  a  product  as  a  GSL 
medicine  on  the  basis  of  its  ingredients 
does  not  necessarily  imply  that  it  will  —  or 
even  that  it  can  —  be  offered  for  sale 
outside  pharmacies.  The  GSL  Order  is  not 
to  be  regarded  in  isolation;  it  is  only  one  of 
a  number  of  statutory  instruments  or  legal 
restrictions  controlling  over-the-counter 
medicines.  The  most  important  of  these 
restrictions,  of  which  both  wholesalers  and 
retailers  should  be  aware,  are  as  follows: 
(a)  regulations  made  under  section  53(4)  of 

the  Act  may  impose  restrictive 

CSM  to  check 
on  thalidomide 

The  regulatory  status  of  thalidomide  is 
again  to  be  considered  by  the 
Committee  on  Safety  of  Medicines, 
Minister  for  Health  Kenneth  Clarke  said 
in  a  written  Commons  reply  last  week. 
He  was  asked  if  he  would  consider 
banning  the  drug's  use  in  the  UK. 

Dr  Richard  Powell  at  Nottingham 
University  Hospital,  has  used  thalidomide 
to  treat  20  patients  with  chronic  orogenital 
ulceration.  Dr  Powell  told  C&D  he  has  not 
had  one  therapeutic  failure. 

Thalidomide  has  been  used  as  a  last 
resort  in  these  patients  who  would  otherwise 
reguire  anti-cancer  drugs. 

Dr  Powell  said  he  is  glad  the  CSM  is  to 
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conditions  (at  present  only  analgesic 
pack  sizes  are  affected); 

(b)  products  labelled  with  certain 
indications  for  use  are  banned  from 
public  display  (irrespective  of  what 
ingredients  they  contain)  by  the 
Advertising  to  the  Public  Regulations; 

(c)  the  terms  of  a  product  licence  may 
inhibit  the  licence-holder  from 
distributing  to  non-pharmacy  outlets. 
"In  these  circumstances  licence-holders 

should  go  on  labelling  their  products  P. 
Moreover,  nothing  in  the  new  Order  is 
intended  to  interfere  with  a  licence-holder's 
freedom  to  choose  to  confine  the 
distribution  of  any  GSL  medicine  to 
pharmacies  —  or  to  hospitals  —  and  to 
make  arrangements  with  wholesalers 
accordingly,  and  to  draw  attention  to  this 
limitation  in  his  promotional  material." 
[There  is  thus  no  guidance  for  the 
pharmacist  concerning  supervision  if  this  is 
allowed  to  stand  —  Editor.] 

As  a  guide  to  suppliers  of  medicines 
and  to  retail  outlets  the  Department 
proposes  to  maintain  a  cumulative  list  of  the 
names  and  licence  numbers  of  products 
(other  than  licence  of  right  products)  that 
have  been  licensed  with  GSL  status  and 
placed  on  the  market.  The  list  will  have  no 
legal  standing  and  the  absence  of  a  product 
from  the  list  will  not  necessarily  mean  that  it 
cannot  be  sold  as  GSL,  as  new  products  are 
continually  being  licensed.  The  list  will  be 
revised  from  time  to  time.  In  due  course, 
copies  of  the  list  will  be  circulated  and  new 
revisions  made  available  on  reguest. 

MXL  152  also  proposes  to  exclude  three 
new  product  classes  from  GSL  those  for  use 
in  enemas,  as  vaginal  douches,  and  for  use 
in  irrigation  of  wounds  of  body  cavities. 
Medicines  (Products  Other  Than 
Veterinary  Drugs)  ( General  Sale  List) 
Order  1984  (SI  1984  No  769). 


look  into  the  drug  because  "it  will  clarify 
the  situation  and  the  fuss  will  stop".  It  may 
well  be  that  for  certain  specific  indications 
thalidomide  will  be  very  useful,  he  added. 
Five  other  centres  have  consulted  Dr 
Powell  on  his  work  and  have  considered 
treating  patients  with  similar  conditions 
using  thalidomide.  It  is  also  a  recognised 
treatment  for  erythema  nodosum  leprosum, 
a  complication  of  leprosy. 

Thalidomide,  withdrawn  in  1961 ,  does 
not  have  a  product  licence  in  the  UK.  But 
according  to  a  report  in  this  week's  Sunday 
Telegraph  it  can  be  bought  from  West 
Germany  for  under  £10  for  5,000. 


■  The  dosage  for  mebeverine  in  C&D's 
feature  on  incontinence  and  stoma  care 
(May  26,  pl023)  should  have  read  135mg 
three  times  a  day,  preferably  20  minutes 
before  meals  and  not  as  stated. 


MIND  on  drug 
savings  

The  NHS  could  have  saved  £7  million  on 
four  psychiatric  drugs  alone  in  1981  if 
generics  had  been  prescribed  intstead 
of  branded  drugs. 

This  figure  is  revealed  in  Openmind,  a 
publication  from  MIND,  the  national 
association  for  mental  health.  MIND  has 
acguired  part  of  the  Prescription  Pricing 
Authority's  statistics  for  1981 ,  a  period 
before  the  Health  Minister  imposed  freezes 
on  drug  prices.  Mogadon  then  cost  the 
NHS  £24  per  1 ,000  compared  with 
nitrazepam's  £4.40,  and  nearly  six  times  as 
many  prescriptions  were  issued  for  the 
former. 

An  article  in  Openmind  calculates  that 
the  NHS  would  have  saved  £3m  if 
nitrazepam  had  been  prescribed  instead  of 
Mogadon,  a  further  £3m  if  diazepam  had 
been  prescribed  instead  of  Valium, 
£500,000  if  imipramine  had  been 
prescribed  instead  of  Tofranil  and  £500,000 
if  amitryptyline  had  been  prescribed 
instead  of  Tryptizol. 

The  author  comments:  "These  figures 
will  interest  those  who  have  lost  or  are 
about  to  lose  their  jobs  through  hospital 
closures.  They  will  also  interest  those  long- 
stay  psychiatric  patients  who  cannot  leave 
the  Victorian  institutions  because  there  are 
no  alternative  services  in  the  community  for 
them." 

Practice  update 
for  women  

A  short  course  for  women  intending  to 
return  to  pharmacy  is  to  be  offered  at 
Sunderland  Polytechnic,  September 
17-28. 

The  course  is  intended  for  women  not 
currently  employed  in  hospital  or  retail 
pharmacy  or  who  are  inf  reguently 
employed  and  anticipate  return  to  practice. 

Sponsorship  from  the  Manpower 
Services  Commission  covers  course  fees, 
subsistnece  and  travel  expenses. 
Applicants  are  expected  to  pay  only  a 
registration  fee  of  £15. 

The  full-time  course  lasts  50  hours,  in 
addition  some  evening  sessions  are 
planned.  Part-time  attendance  may  be 
considered. 

Sessions  are  scheduled  to  start  at  10am 
and  finish  at  3.30pm  or  4pm  each  day. 
Inguiries  to  Mr  J.  F.  Smith,  director  of 
continuing  eduction,  faculty  of 
pharmaceutical  sciences,  Sunderland 
Polytechnic,  Sunderland  SB2  7EE  (tel  0783 
76191  ext208). 
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^HNEWS^H  ^TOPICAL  REFLECTIONS 

By  Xrayser 


Dioctyl  syrup 
recall 

Medo  Pharmaceuticals  are  recalling 
Dioctyl  syrup  1  per  cent  w/v  (BN  4E001) 
due  to  a  difference  in  flavouring. 

There  is  no  risk  to  patients,  says  the 
company,  but  it  would  like  stocks  returned 
to  wholesalers  by  June  30.  Full  credit  will 
be  given  on  whole  and  part  packs  say  Medo 
Pharmaceuticals  Ltd,  Unit  3,  Jacksons 
Industrial  Park,  Wessex  Road,  Bourne 
End,  Bucks  HPS  1EF. 


Vitamin  A  and 
laetrile  POM 

High  dose  vitamin  A  products  and 
cyanogenetic  glycosides  will  be  restricted 
to  prescription  only  supply  from  July  2, 
under  a  new  Medicines  Act  Order. 

The  Medicines  (Products  other  than 
Veterinary  Drugs)  (Prescription  Only) 
Amendment  Order  1984  (SI  1984  No  756, 
HMSO  £1 .30)  places  this  restriction  on 
vitamin  A  and  its  acetate  and  palmitate 
esters  where  the  maximum  daily  dose  is 
recommended  as  more  than  7,500  iu 
(2250mcg  retinol  eguvalent).  Cyanogenetic 
glycosides  include  laetrile,  amygdalin  and 
vitamin  B17. 

BRIEFS 

■  Dr  Clarence  Jenkins  Katide  Piliso  of  2 

Grange  Road,  Smallheath,  Birmingham,  is 
prohibited  from  prescribing,  administering 
and  supplying,  and  from  authorising  the 
administration  and  supply  of  any 
Controlled  Drug  within  the  meaning  of  the 
Misuse  of  Drugs  Act  1971 .  The  direction 
from  the  Secretary  for  Social  Services  came 
into  force  on  May  24. 


■  BS  684:part  2:section  2.44 
"Determination  of  gallates"  describes  a 
molecular  absorption  spectrometric  method 
for  determination  of  the  proply-,  octyl-  and 
dodecyl  gallates  as  separate  compounds.  It 
costs  £4.90  (£2.45  to  British  Standards 
Institution  members)  available  from  BSI, 
Linford  Wood,  Milton  Keynes  MK14  6LE. 


B  Between  1972  and  1984,  491  reports  of 
suspected  adverse  reactions  to  the 
injectable  anaesthetic  Althesin  were 
received  by  the  Committee  on  Safety  of 
Medicines,  Health  Minister  Kenneth  Clarke 
said  in  a  Commons  written  reply  last  week. 
The  product  was  withdrawn  by 
manufacturers  Glaxo  in  February. 
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Instructions 


Last  week  you  will  have  read  the  interesting 
"instructions  for  use"  sent  me  by  a  Scottish 
pharmacist  concerning  a  stick  deodorant. 
But  after  a  guery  this  week  I'm  not  sure  that 
we  shouldn't  start  a  competition  for  the  best 
instructions  which  could  relate  to  some 
known  products. 

I  was  sitting  in  my  office,  which 
overlooks  the  shop,  having  a  frank  and 
open  exchange  of  views  on  the  'phone  with 
a  rep  who  had  taken  a  large  order  for  goods 
at  a  very  special  price  to  be  delivered 
within  a  week  for  a  particular  customer.  A 
valuable  order,  which  had  not  arrived  a 
fortnight  later,  with  the  customer  due  to 
collect  it  the  next  day.  You  know  the  sort  of 
situation. 

So  there  was  I,  cooing  sweet  nothings 
down  the  'phone,  when  into  the  shop  there 
undulated  a  lady,  amply  blessed  —  not  fat 
mind  you  —  just  rather  .  .  .  outstanding. 
Despite  a  repressive  childhood  training 
which  demanded  I  drop  my  eyes  modestly, 
I  forced  myself  to  watch  whether  my  staff 
were  attentive  to  her  needs,  and  then 
finished  my  conversation.  A  minute  or  two 
later,  I  was  disturbed  by  my  youngest 
assistant,  who  coughing  nervously  said  the 
lady  in  the  shop  wanted  some  "Tit  Relax" 
and  could  I  help  please?  It  took  me  a 
second  or  two  to  bring  myself  to  look  up  the 
price  of  Titralac.  Oh  well .  .  . 


Lifestyle? 

It's  a  funny  old  world.  When  I  started  in 
pharmacy,  condoms  were  hidden  away 
under  the  counter  to  be  served  by  the  men 
to  the  men.  Many's  an  extra  sale  of 
Brylcreem  or  razor  blades  was  generated 
by  the  untimely  serving  of  customers  by  the 
shop  girls. 

Boots  managers  were  know  to  have 
indignantly  hastened  the  unwary  gent  on 
his  way  with  a  righteous  flea  in  his  ear.  The 
fact  that  most  of  those  gentlemen  were 
perfectly  respectable  folk  trying  to  limit 
their  family  numbers  never  crossed  the 
official  mentality.  Which  was  odd  when  you 
think  of  it  in  terms  of  the  realities  of  life. 
These  were  the  responsible  people! 

The  big  problem  is  that  the  open  sale  of 
birth  control  products  is  seen  as 
encouraging  lechery,  fornication  and 
adultery.  They  never  needed  much 
encouraging,  from  my  observation,  but 
now,  blast  it,  those  who  indulge  can  get 
away  with  it.  Which  is  a  shallow  view  of  life 
and  wrongly  based.  We  live  in  an 
overpopulated  country  in  an  overpopulated 
world.  The  human  being  is  remarkably 


fecund,  and,  being  the  most  aggressive 
creature  ever  created,  has  come  to 
dominate  nearly  all  the  other  creatures  co- 
existant  with  it.  We  have  destroyed  most  of 
the  natural  checks  to  overgrowth  with  our 
absurd  ingenuity,  although  nothing  can 
prevent  the  recurrent  madnesses  which 
sweep  through  our  brains  and  make  ripe 
the  delusion  of  our  divine  right  to  destroy 
others  of  the  same  genus  without 
compunction  or  compassion. 

Only  the  responsible  will  breed  with  the 
partners  of  their  choice  and  will  still  want  to 
provide  discipline,  love  and  protection  for 
their  children.  Birth  control  brings  greater 
constraints  on  freedom  than  is  generally 
conceded.  Today  you  have  to  make  a 
positive  choice  for  conception  which  is 
much  harder.  The  open  sale  of 
contraceptives  has  long  been  accepted  in 
this  country  at  least. 

Next  week  I  mount  a  display  of  family 
planning  products,  with  the  new  Lifestyles 
—  in  the  window  where  I  imagine  it  will  be 
seen  without  comment  by  the  passing 
populace.  No  longer  thought  obscene,  no 
longer  furtive,  just  a  part  of  life  as  it  is. 
There  are  worse  things. 


Advertisement 


Wanted.  New  secretary  and  registrar, 
PSGB,  starting  officially  October  1985. 
Experienced  in  several  fields  of  pharmacy, 
but  must  have  considerable  knowledge  of 
community  pharmacy. 

Legal  gualification  helpful,  while 
proven  negotiating  skill  and  Parliamentary 
and  PR  contacts  would  be  an  important 
factor.  No  civil  service  mentalities, 
pomposities,  empire  builders  or  "ivory 
tower  men"  will  be  considered.  A 
pragmatic  realist  with  a  vision  of  what  a 
profession  should  be,  and  a  determination 
to  help  bring  this  about  would  find  favour. 

Apply  in  confidence  etc,  for 
preliminary  sorting  out,  to  Xrayser  .  .  . 


Fees 


It  was  nothing  if  not  predictable.  Did  you 
see  the  Society's  fees  are  to  go  up  to  £72? 
The  Privy  Council  will  have  to  be  asked  first 
but  it  will  be  a  mere  formality.  I  still  find 
myself  wondering  where  it  all  goes.  How 
about  getting  McGregor  to  help  out?  We 
could  make  him  an  "ornery"  pharmacist  to 
get  over  the  regulations;  I'll  bet  he  wouldn't 
be  blowing  away  our  twelve  grand  (I  know 
the  lingo,  pardners)  on  a  logo  that  has  yet 
to  see  the  light  of  day  nearly  a  year  after  it 
was  suppose  to  be  out  there  transforming 
our  image . . . 
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ANOTHERWAY 
OF  MAKING  MONEY 

FROMYOUR 
PHARMACEUTICAL 
QUALIFICATIONS. 


As  a  pharmacist  your  professional  qualification 
now  qualifies  you  for  something  else.  A  preferred  loan 
with  no  repayments  for  up  to  30  years. 

Too  good  to  be  true? 

Well,  we  do  have  certain  qualifications,  the  first 
of  which  you  have  already  achieved. 

The  second  is  that  you  arrange  a  Personal  Pension 
Plan  with  us. 

Now  we  know  you  are  not  even  dreaming  of 
retiring  yet,  so  this  plan  is  not  only  about  money  for 
your  old  age.  It  is  also  about  money  for  today. 

It  works  like  this. 

Once  you  have  taken  out  a  pension  plan  you 
qualify  at  the  same  time  to  apply  for  a  loan  from  the 
Bank. 

Then,  for  as  long  as  you  keep  your  pension  going, 
the  repayments  can  be  deferred  until  you  finally  take 
your  pensions  benefits. 

The  Tax  Advantages. 

The  money  you  put  into  your  pension  plan  each 
year  attracts  full  tax  relief.  £ 300  off  every  ^1,000 
invested,  if  you  pay  tax  at  the  standard  rate.  And  even 
more,  if  you  are  a  higher  rate  tax  payer. 

All  the  time  your  investment  fund  is  building  up, 
it  is  not  taxed. 

And  you  save  more  tax  when  you  take  the 
pension.  You  can  take  a  lump  sum  completely  tax  free. 

Depending  on  what  you  use  the  loan  for,  you 
could  well  gain  tax  relief  on  the  interest  as  well. 

All  in  all,  it  is  a  very  tax-efficient  package  both  in 
what  you  pay  in  and  what  you  take  out. 

The  Loan  Advantages. 

You  can  borrow  up  to  15  times  your  annual 
contributions  plus,  where  appropriate,  up  to  100% 


of  any  amount  you  may  have  already  invested  into  your 
pension  plan. 

\bur  loan  could  be  tens  of  thousands,  minimum 
£  15,001  but  it  could  also  be  a  few  hundred  thousands. 
Of  course,  however  much  you  wish  to  borrow,  you 
will  have  to  meet  normal  banking  requirements. 

It  is  ideal,  for  example,  if  you  need  capital  to 
expand  your  practice  or  to  buy  into  a  partnership. 

What  is  more,  the  Bank  may  well  make  the  loan 
to  you  without  asking  for  any  security 

The  reassurance  of  your  professional  qualifica- 
tions may  be  enough. 

Interest  is  charged  at  a  preferential  rate  linked  to 
Barclays  Bank  base  rate.  This  rate  may  vary.  You  can 
arrange  a  fixed  rate  loan  if  you  wish. 

The  current  APR  for  a  typical  loan  of£25,000 
for  25  years  is  11.8%  as  at  6th  June,  1984. 

So,  if  you  are  a  qualified  pharmacist  and  need  the 
facility  of  a  loan  and  the  security  of  a  pension,  why  not 
ring  us  today  on  01-248  9155  or  fill  in  the  coupon  below. 

 LOANFACILITY  

}  I  would  like  full  details  about  the  Personal  Pension  Plan  and  | 
Loan  Facility. 

Name  


Address. 


.Tel: 


BARCLAYS  LIFE 


PART  OF  THE  BARCLAYS  UNICORN  GROUP  u 

Hand  this  coupon  in  to  any  branch  of  Barclays  or  send 
'  it  to  David  Bradbury,  Barclays  Life  Assurance  Co.  Limited, 
|  FREEPOST,  London  EC4B  4BH.  (no  stamp  required) 

Creditor:  Barclays  Bank  PLC,  54  Lombard  Street,  London  EC3P3AH. 


PRESCRIPTION  SPECIALITIES 


Novantrone 
injection 

Manufacturer  Lederle  Laboratories, 
division  of  Cyanamid  of  Great  Britain  Ltd, 
Fareham  Road,  Gosport,  Hants  P013  OAS 
Description  Glass  vials  containing  a 
sterile,  dark  blue,  aqueous,  isotonic 
solution  of  mitozantrone  hydrochloride 
equivalent  to  20mg  in  10ml,  25mg  in  12.5ml 
and  30mg  in  15ml  mitozantrone,  together 
with  sodium  chloride  and  a  buffer  of 
sodium  acetate  and  acetic  acid  to 
approximately  pH3 
Indications  Advanced  breast  cancer 
Further  information  Mechanism  of  action 
not  determined  but  mitozantrone  is  a  DNA- 
reactive  agent.  It  has  a  cytocidal  effect  on 
proliferating  and  non-proliferating  cultured 
human  cells  suggesting  an  activity  against 
rapidly  proliferating  and  slowly  growing 
neoplasms.  After  injection  it  shows  rapid 
plasma  clearance,  a  long  elimination  half 
life  and  persistent  tissue  concentrations. 
Only  20  to  30  per  cent  of  the  dose  is 
excreted  in  the  first  five  days. 
Approximately  two  thirds  of  the  excretion 
occurs  in  the  first  day.  Does  not  cross  blood 
brain  barrier  to  any  appreciable  extent. 
Distribution  to  testes  is  negligible.  Animal 
data  established  biliary  excretion  as  the 
major  route  of  elimination.  In  rats  tissue 
elimination  half-life  of  radiocativity  ranged 
from  20  to  25  days  as  compared  with  a 
plasma  half-life  of  12  days.  It  shows  no 
significant  oral  absorbion  in  animals. 
Dosage  Initially  as  single  agent  14mg  per 
m2  of  body  surface  area  as  a  single 
intravenous  dose  which  may  be  repeated  at 
21-day  intervals.  A  lower  initial  dose  (12mg 
per  m2  or  less)  is  recommended  in  those 
with  inadequate  bone  marrow  reserves. 
Dosage  modification  and  timing  of 
subsequent  dosinq  should  be  determined 
by  clinical  judgment  depending  on  the 
degree  and  duration  of  myelosuppression. 
See  manufacturers's  data  sheet 
Contraindications  Hypersensitivity  to  the 
drug 

Warnings  and  precautions  Use  with 
caution  in  patients  with  myelosuppression 
or  poor  general  condition.  Regular  cardiac 
examination  is  recommended  for  patients 
with  heart  disease,  prior 
mediastinal/thoracic  radiotherapy  or  those 
having  more  than  12  courses  of 
Novantrone.  Should  be  used  by  clinicians 
familiar  with  antineoplastic  agents  with 
facilities  for  regular  monitoring.  Full  blood 
counts  should  be  done  serially  during 
treatment 

Side  effects  Supression  of  WBC  counts 
below  1000  per  mm3  is  infrequent.  With 
dosinq  every  2 1  days  leucopenia  is  usually 
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transient,  reaching  its  nadir  at  about  10 
days  with  recovery  usually  by  the  21st  day. 
Thrombocytopenia  can  occur  and  anaemia 
occurs  less  frequently.  Most  common  side 
effects  are  nausea  and  vomiting.  Alopecia 
may  occur,  but  is  reversible  on  stopping 
therapy.  It  may  colour  the  urine  blue-green 
for  24  hours  after  administration 
Pharmaceutical  precautions  Store  at 
room  temperature.  Do  not  freeze.  Avoid 
contact  with  skin,  mucous  membranes  and 
eyes.  Exposed  skin  should  be  rinsed  with 
copious  quantities  of  warm  water.  Standard 
irriqation  techniques  should  be  used  for 
eyes.  It  contains  no  preservative  so 
dilutions  for  infusion  should  be  used  or 
discarded  within  24  hours.  Equipment  and 
surface  spills  may  be  cleaned  up  with  an 
acqueous  solution  of  calcium  hypochlorite 
—  5.5  parts  calcium  hypochlorite  in  13 
parts  by  weiqht  of  water  for  each  part  by 
weiqht  of  Novantrone 
Packs  20mq  in  10ml  (£1 17.97  basic  NHS), 
25mg  in  12.5ml  (£147.46)  and  30mq  in  15ml 
(£176.95) 

Supply  restrictions  Prescription  only 
Issued  June  1984 

Disopyramide 
tabs 

CP  Pharmaceuticals  in  conjunction  with 
Generics  UK  have  introduced  a  qeneric 
presentation  of  disopyramide  phosphate 
presented  as  opaque  buff  capsules  marked 
UG  DP  100"  each  containinq  lOOmg 


Vortex  on 
television 

Proctor  and  Gamble's  new  "intensified" 
bleach  Vortex  is  currently  being  supported 
by  national  television  advertising.  Other 
promotions  are  to  include  a  trial  size  bottle, 
door-to-door  coupon  drop  and  instore 
coupons. 

The  product  is  claimed  to  be  effective 
even  after  flushing,  an  advantage  stressed 
by  the  TV  advertising.  It  is  available  in 
1 ,250ml  and  739ml  bottles  which  have 
directional  nozzles.  The  straw-coloured 
liquid  is  perfumed  to  mask  the  smell  of 
chlorine.  Pricinq  is  expected  to  be  "similar 
to  other  thick  bleaches,"  say  P&G. 

The  product  has  been  well  received  in 
Northern  Ireland  where  it  climbed  to  the 
number  two  brand  in  the  six  months  from 
September  1983,  says  the  company.  The 


disopyramide  phosphate  (100,  £7.40  trade). 
CP  Pharmaceuticals  Ltd,  Red  Willow  Road, 
Wrexham  Industrial  Estate,  Wrexham, 
Clwyd LL13  9PX. 

BRIEFS 

Apsifen-F  tabs  from  APS:  Approved 
Prescription  Services  have  added  a  600mq 
presentation  to  their  Apsifen  range. 
Apsifen-F  (100,  £8.50  basic  NHS)  are  pink, 
film-coated,  capsule-shaped  tablets  each 
containing  600mg  ibuprofen.  Approved 
Prescription  Services  Ltd,  PO  Box  15 
Cleckheaton,  West  Yorks  BD19  3BZ. 

Sandoz  distributor  change:  From  July  2 
to  improve  national  availability  Triominic, 
Triogesic,  Triocos,  Triopaed  and  Triotussic 
are  to  be  distributed  by  Beecham 
Proprietaries  —  Medicines,  Beecham 
House,  Great  West  Road,  Brentford,  Middx. 

Naprosyn  250mg  tab  packs:  Naprosyn 
tablets  60  x  250mg  are  now  packed  in 
Securitainers  instead  of  aluminium 
cannisters.  Syntex  Pharmaceuticals,  Syntex 
House,  St  Ives  Road,  Maidenhead,  Berks 
SL61RD. 

Uniphyllin  Unicontin  and  Diumide-K 
Continus  1 ,000  tablet  packs:  Packs  of 
1 ,000  Uniphyllin  Unicontin  tablets  (£129.79 
basic  NHS)  and  Diumide-K  Continus 
tablets  (£69.61)  are  now  available.  Napp 
Laboratories  Ltd,  Cambridge  Science  Park, 
Milton  Road,  Cambridge  CB4  4BH. 


market  expanded  by  25  per  cent  in  the 
same  period,  say  Proctor  &  Gamble  Ltd, 
POBoxlEE,  Gosforth,  Newcastle  Upon 
Tyne  NE99 1EE. 


GLS  Entrotabs 

Wallis  laboratory  have  launched  Entrotabs 
(18,  £0.79)  a  GSL  antidiarrhoeal 
preparation  which  is  being  supported  by  a 
£60,000  television  campaign. 

The  product  is  being  promoted  as  a 
year-round  remedy  and  advertisinq  on 
Central  TV  and  Channel  4  runs  through  to 
August. 

The  tablets  each  contain  attapulgite 
360mg,  dried  aluminium  hydroxide  lOOmg 
and  pectin  50mg.  An  initial  dose  of  four 
tablets  is  followed  by  two  tablets  every  three 
to  four  hours.  The  tablets  may  be  chewed  or 
swallowed  whole,  say  Wallis  Laboratory 
Ltd,  11  Camford  Way,  Sundon  Park,  Luton 
Bedfordshire  L  U3  3 AN. 
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Which  cough  treatment  receives  most 
pharmacy  recommendations  ? 


Benylin 


The  Martin  Hamblin  Recommendation  Study  confirms  it.  And  clinical  trials  data  reaffirms 
Benylin  Expectorant  as  brand  of  choice  over  its  nearest  competitor. 
At  Warner-Lambert  Health  Care,  we  have  many  other  successes  for  you.  Newcomers  like 
Sinutab,  Lifestyles  and  Poly  Hi-Lights,  and  the  steady  growth  of  the  whole  Poly  hair  range.  The  estab- 
lished pharmacy  franchise  of  Veganin  and  Anusol,  for  instance.  Or  the  way  Listerine,  Listermint  and 
Oraldene  dominate  the  mouthwash  business,  with  66%  of  the  market  between  them. 
Our  expanded  Sales  Force  is  always  ready  to  help  and  advise  you  on  our  products.  Or,  if  you  wish, 
contact  our  Sales  Services  Department  at  any  time  on  Eastleigh  (0703)  619791.  We'll  be  pleased  to  hear 
from  you. 
R84025. 
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the  name  people  feel  better  with 

Mitchell  House,  Southampton  Road,  Eastleigh,  Hants.  S05  5RY 
All  brand  names  are  trade  marks. 


COUNTERPOINTS 


R-V  launch  new' 
Moncler  Derma 


Almost  18  months  after  acquiring  the 
brand,  Richardson-Vicks  are  now  ready  to 
unveil  their  plans  for  Moncler  Derma.  And 
by  targetting  the  new-look  range  at  the 
adult  skincare  sector,  the  company  is  out  to 
further  increase  its  dominance  of  the 
market. 

Launched  by  Roche  Products  in 
October  1980  as  a  chemist-only  range, 
Moncler  was  available  as  a  gel,  lotion  and 
cover  stick.  Only  the  gel  contained  the  key 
ingredient  Vibenoid.  In  the  new  range  (no 
longer  chemist-only)  this  ingredient  is 
available  in  all  three  lines.  The  changed 
line-up  now  comprises  a  cleansing  gelee, 
(100ml,  £2.95),  moisturising  care  creme 
(50g,  £2.95)  and  complexion  care  gel  (30g, 
£2.75). 

R-V  will  not  be  taking  old  stock  back, 
anticipating  a  speedy  sell-through  of  any 
lines  left  in-store.  Any  stock  out  in  the 
market  is  minimal,  they  say.  The  R-V 
salesforce  begin  selling-in  the  new  range 
from  July  2. 

"We  spotted  a  certain  marketing 
opportunity-for  Moncler  Derma  when  we 
acguired  the  range  in  January  1983,"  says 
Jenny  Edwards  product  manager.  It  was  the 
American  parent  company  that  instigated 
the  Roche  Products  takeover.  While  they 
were  interested  in  Pantene  hair  tonic,  the 
British  company  saw  the  opportunities  for 
Moncler  Derma. 

Launched  by  Roche  as  a  teenage 
skincare  brand,  R-V  decided  Moncler 
would  be  better  positioned  as  a  regime, 
with  medicated  properties  and  cosmetic 
benefits,  aimed  at  the  18-30  age  group. 

Teenagers,  the  company  believes,  want 
an  instant  solution  and  are  adeguately 
catered  for  with  such  brands  as  Clearasil, 
Cepton  and  Biactol.  The  adult  market,  they 
say,  is  a  different  kettle  of  fish.  Here  the 
problems  of  the  sufferer  include  dry  skin 
and  lines  although  there  are  still  the 
occasional  blemishes  and  blackheads. 
Research  further  showed  that  the  target 
market  were  spending  some  £50m  per 
annum  on  cleansers,  toners  and 
moisturisers  but  did  not  believe  they  were 
doing  an  adequate  job. 

"With  Moncler  Derma  we  are 
introducing  a  new  generation  of  skincare," 
says  Jenny  Edwards.  "I  believe  we  have  hit 
an  untapped  market."  While  accepting 
there  will  be  some  overlap  with  Clearasil, 
Ms  Edwards  believes  Moncler  offers  a 
different  proposition  to  the  user. 

Discovered  by  Swiss  dermatologists  and 
included  in  the  origial  gel,  Vibenoid,  say 
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The  new  Moncler  Derma  range  comprising 
cleansing  gelee,  creme  and  gel 


R-V,  prevents  the  build-up  of  dead  skin 
cells  and,  by  deep  penetration,  stimulates 
the  distribution  of  the  skin's  natural  fluids. 
To  deal  with  the  occasional  flare-ups  the  gel 
contains  twice  as  much  Vibenoid  as  the 
other  two  lines  yet,  according  to  R-V, 
remains  gentle  on  the  skin  even  in 
prolonged  use.  Subtle  changes  have  been 
made  to  the  package  to  give  the  range  a 
more  cosmetic  appeal. 

To  launch  the  new-look  range  R-V  have 
allocated  a  £2m  spend.  £3/im  will  cover  the 
cost  of  a  television  advertising  campaign. 
Two  bursts  will  run  nationally  from  mid- 
August  for  four  weeks  and  again  in 
January/February  next  year.  Women's 
Press  advertising  has  £500,000  allocated 
with  colour  double  page  spreads  running 
from  September  through  to  June  in  the  top 
12  magazines.  The  remainder  of  the  budget 
will  cover  sampling,  trial  packs  of  the  three 
lines  retailing  at  around  £0.95,  in-store 
demonstrators,  POS  material  and 
competitions  through  the  women's  Press. 
Display  stands  holding  three  of  each 
product  are  available  from  the  sales  force. 
Advertising  will  feature  the  gel  on  the 
premisse  that  this  is  the  line  consumers 
would  try  first.  Moncler,  say  R-V,  is  the 
biggest  launch  they  have  planned  for  the 
next  financial  year  which  begins  in  July. 
Richardson  -Vicks  Ltd,  Rusham  Park, 
Whitehall  Lane,  Egham,  Surrey  TW20  9NW. 


Joba  savings 


Jo-ba  are  currently  offering  50  per  cent 
extra  free  packs  of  Jo-ba  natural  gloss 
shampoo  in  the  dry,  oily  and  frequency 
variants,  puregloss  shampoo  and 
conditioner  for  blondes  and  brunettes,  and 
natural  gloss  conditioner.  Bottles  of 
shampoo  and  conditioner  now  come  in 
375ml  sizes,  an  extra  100ml,  for  the  same 
price  (£1.15).  Jo-ba  Ltd,  Vincent  House, 
Garman  Road,  London  N170UR. 


Florida,  here 
we  come?  

Competitors  who  rank  six  attributes  of 
Regency  Film  Services  in  order  of 
importance  and  complete  a  tie-breaker 
stand  a  chance  of  winning  a  holiday  for  two 
in  Florida  —  first  prize  in  the  Regency 
Sunshine  Holiday  competition.  Second 
prize  is  three  nights  for  two  in  Amersterdam 
while  runners-up  will  receive  an  Olympus 
OM10  camera.  The  competition  will  be 
advertised  by  A-board  and  window  posters. 
Regency  Film  Services,  476  Hertford  Road, 
Enfield,  Middx  EN3  5QU. 


jf! 

IS 

Aronde  are  launching  a  sun  prep  range  at 
"half  the  price  of  the  principle  brands." 
Comprising  suntan  lotion  in  factors  2,  4  and 
6,  oil  in  factor  3  and  milk  with  an  SPF  of  4, 
all  lines  come  in  200ml  sizes  (£1.95).  Each 
product  is  lightly  fragranced  say  Columbia 
Products  Co  Ltd,  Sherboume  Ave,  Ryde, 
Isle  of  Wight. 


Chair  offer 


As  a  Summer  offer  Independent  Chemists 
Marketing  are  offering  a  garden  chair 
worth  £7.25  with  every  12  assorted  cases  of 
paper  products  bought  in  July. 

These  cover  Hanx  mansize  tissues, 
Nusoft  150s,  Nusoft  twin-pack  toilet  rolls 
and  twin-pack  kitchen  towels.  The  chair  is 
also  available  on  purchases  of  ten  assorted 
member  packs  of  either  NPA  or  Numark 
counter  and  prescription  bags. 

Consumer  savings  during  July  will 
include  Nusoft  nappy  liners,  liguid  soap, 
baby  powder,  baby  bath,  baby  shampoo, 
baby  oil,  bubble  bath,  baby  cream,  baby 
lotion,  disposable  nappies,  snap-on  baby 
pants,  rubber  gloves,  twin-pack  kitchen 
towel,  toilet  rolls,  Nusoft  150s,  Lotus  nail 
polish  remover,  Hanx  mansize  tissues  and 
Sunpure  Full-Fruit  drinks. 

Bonuses  are  also  available  on  Nusoft  all- 
in-one  disposable  toddler  nappies. 
Independent  Chemists  Marketing  Ltd,  51 
BorehamRoad,  Warminster,  Wiltshire. 

Chemist  &  Druggist  23  June  1984 


Which  product  is  causing 
a  revolution  in  home  perming  ? 


Poly  Foam  Perm 


Two  years  after  launch,  the  market  is  40%  larger  and  Poly  Foam  has  20>  ot  it  f^/\M—f3* 
At  Warner-Lambert  Health  Care  we  have  many  othei  successes  foi  you  I  he  Poly  range  a s  a         IfMMfBf  ICf  % 

whole  is  now  your  fastest -growing  hair  care  range.  Like  Slnutab,  a  successful  new  product  that  has 
substantially  expanded  its  market  in  the  pharmacy.  Or  Benylin,  Veganin  and  Anusol,  typical  of  our  range 
of  established  and  effective  treatments.  Or  Listerme,  Listermint  and  Oraldene,  the  Big  Three  mouth- 
washes. And  now  Lifestyles  has  arrived  to  update  the  image  of  the  sheath. 
Our  expanded  Sales  Force  is  always  ready  to  help  and  advise  you  on  our  products.  Or,  if  you  wish,  j.l,0  narrio  nonnlp  fppl  hpt+pr  \A/ith 
contact  our  Sales  Services  Department  at  any  time  on  Eastleigh  (0703)  619791.  We'll  be  pleased  to  hear  me  [ld,l|t=  PcUpie  ICCI  DClier  Willi 
from  you.  .  Mitchell  House.  Southampton  Road,  Eastleigh,  Hants.  S05  5RY 

R84025.  All  brand  names  are  trade  marks. 
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'No  smell'  air 
deodoriser 

An  advertising  agency  with  a  factory 
standing  empty  in  Rotherhithe,  a 
Scandinavian  air  deodoriser  and  a  group  of 
marketing  men  —  these  are  the  ingredients 
behind  the  launch  of  Neutradol,  an 
airfreshener  that  has  no  lingering  smell. 

Initially  available  in  the  London  and 
South  East  television  regions  on  a 
pharmacy-only  basis,  Neutradol, 
containing  69  different  chemicals,  has  been 
verified  by  the  Huntingdon  Research 
Centre  as  both  non-toxic  and  non- 
allergenic. 

Before  looking  in  more  detail  at  the 
product,  a  brief  resume  of  the  two 
companies  involved  is  necessary  to  set  the 
scene.  Chris  Knocker  —  of  the  advertising 
agency  Connell,  May  and  Steavenson 
Holdings  Ltd,  discovered  Neutradol  in 
Scandinavia  going  under  the  name 
Friskcus.  His  company  already  owned  an 
empty  factory  in  the  Rotherhithe  area  of 
London  which  he  set  about  converting  to 
manufacture  Neutradol  and  establish  a  new 
company  going  under  the  name  Blake 
Products. 

Having  a  product,  the  next  step  was  to 


find  a  distributor  and  it  is  at  this  stage  of  the 
story  that  Aim  Sales  and  Marketing  come 
into  the  picture.  Founder  members  include 
Derek  Blake,  formerly  of  Sterling  Health 
and  Tony  Alexander  ex-Kimberly-Clark 
who  were  looking  to  build  up  a  portfolio  of 
products  with  something  special  to  offer. 
Neutradol  is  their  first  line. 

All  concerned  accept  that  it  will  be  a 
hard  job  to  communicate  the  key  selling 
points  of  the  product  to  the  consumer.  Our 
basic  proposition,  they  say,  is  that 
Neutradol  does  not  mask  or  cover  odours,  it 
just  eliminates  them  by  modifying 
molecules  which  trigger  olfactory  response 
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and  odour  recognition.  There  is  no 
lingering  smell,  they  say,  only  an  initial 
fragrance  which  soon  disappears. 

They  accept  this  goes  against  the  trends 
in  the  air  freshener  market  —  a  growing 
market  estimated  to  be  worth  £41m  this  year 

—  yet  one  in  which  there  is  little  loyalty  on 
the  part  of  the  consumers  to  existing 
products.  Not  one  product  on  the  market 
has  a  unigue  selling  proposition,  they  say 

—  the  only  exception  being  the  "gimmicky" 
appeal  of  Tiny  Tim. 

"We  believe  people  are  getting  fed  up 
with  the  smell  of  pine  and  roses  and  will 
welcome  the  unobtrusive  smell  of  clean 
pure  air"  says  Chris  Knocker. 

Neutradol  comes  in  three  variants  a  gel 
(£0.79),  concentrate  (£1 .89)  —  one  drop  of 
which  is  said  to  absorb  odour  for  up  to  24 
hours  —  and  spray  pack  (£0.89)  containing 
500  metered  doses.  Being  non-toxic  and 
non-allergenic  the  potential  for  the  product 
is  far-reaching,  says  the  company. 
Neutradol  may  also  be  used  in  stoma  bags, 
and  applied  to  wound  dressings,  babies 
nappies,  even  cat  litter  trays  without  the 
worry  of  side  effects,  the  company  claims. 
They  are  currently  talking  to  ICI  about 
including  it  in  their  paints  to  remove  the 
heavy  fumes,  as  well  as  Allied  Breweries  for 
use  in  ash  trays.  Talks  are  also  underway 
with  the  Department  of  Health  to  get 
Neutradol  on  the  borderline  substances  list 
for  NHS  prescribing. 

Aim  suggest  that  the  gel  and  spray  be 
displayed  on  counter  and  the  concentrate 
at  the  back  of  the  pharmacy  counter.  Trade 
margins  are  25  per  cent  on  the  gel  and 
spray  and  35  per  cent  on  the  concentrate 
"because  the  latter  will  rely  more  on  the 
advisory  capacity  and  recommendations 
from  the  pharmacy  staff." 

Available  in  prepacked  dispensers  of 
12,  Neutradol  will  be  available  at  an 
introductory  bonus  of  13  as  12  on  one 
dozen  and  14  as  12  on  two  dozen.  Header 
cards,  window  and  till  stickers  all  carry  the 
message  "You  won't  believe  your  nose." 

Television  advertising  will  support  the 
range  in  the  launch  area  for  the  month  of 
July,  backed  up  by  radio  advertising  on 
Capital  throughout  July  and  August. 

The  company  plans  to  service  Europe 
and  other  markets  through  the  UK  factory. 
Aims  Sales  and  Marketing  Ltd,  Foster 
House,  Maxwell  Road,  Borehamwood, 
Herts  WD6 1JH  (01 -207  4848). 


Shampoo  trial 


Eylure  are  offering  30ml  trial  sizes  of 
Camomile  shampoo  for  £0.39. 
Merchandisers  hold  32  units  (trade  £7.36). 
Eyelure  Ltd,  Grange  Industrial  Estate, 
Llanlrechfa  Way,  Cwmbran,  Gwent. 


All  Unichem  OTC  analgesics  are  now 
being  bottled  in  a  new  type  of  child-resistant 
container  to  be  available  from  the  end  of 
June.  The  change  comes  about  because 
many  people  have  found  the  conventional 
child-resistant  bottles  difficult  to  open.  The 
new  Saf-Pak  containers  can  be  more  easily 
opened  by  lining  up  the  arrow  on  the  top 
with  the  arrow  on  the  bottle  say  Unichem 
Ltd,  Unichem  House,  Cox  Lane, 
Chessington,  Surrey. 


Diabetes  info 

"Life  with  diabetes"  is  the  latest  in  the 
Family  Doctor  booklet  series. 

The  booklet,  written  by  Dr  Arnold 
Bloom,  a  diabetes  specialist,  aims  to  help 
both  sufferers  and  their  relatives  by  giving 
them  a  clear  understanding  of  their 
condition. 

It  describes  the  disease  and  treatment 
stressing  the  need  for  exercise  and 
encouraging  diabetics  to  follow  the  trend  to 
more  "natural"  foods,  especially  by  eating 
more  fibre. 

Available  from  Family  Doctor 
Publications,  British  Medical  Association, 
Tavistock  Sguare,  London  WC1H9JP. 

Summer  offer 

Ice  mini  dab-on  and  471 1  colognettes  are 
available  in  a  see-through  wallet  for  £2.25 
—  a  25p  saving  for  the  consumer.  Trade 
outers  of  6  (£7.83)  represent  a  33VS  per  cent 
profit  on  returns  say  Alberto  Culver  Ltd, 
Houndmills  Industrial  Estate,  Tellord  Fid, 
Basingstoke,  Hants. 

Potter  &  Moore 
on-counter  push 

Aiming  to  reach  a  wider  audience  through 
on-counter  promotions  (see  C&D,  June  9) 
Potter  &  Moore  have  now  launched  a  series 
of  national  promotions. 

These  include  individual  sachets  of  bath 
grains  for  £0.33  available  in  a  selfasta 
merchandiser  of  20;  a  free  lOOg  indigo  soap 
with  every  Potter  &  Moore  purchase  over 
£4,  a  25g  gift  soap  available  in  acetate 
packs  of  5  (£1 .95)  and  a  presentation  box  of 
six  floral  bouguet  soaps  for  £5.95  —  a 
saving  of  £1 .55.  Potter  &  Moore  Ltd, 
Lincoln  Road,  Wernngton,  Peterborough 
PE46ND. 
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COUNT 
ATTACK! 


Your  counter  is  your  profit  centre. 
>w  Revlon's  new  approach  helps  you  attack 
e  problem  of  maximising  your  profitability. 

The  new  counter  and  free  standing  units 
played  below  will  be  your  major  weapons  in 
e  battle. 


There's  a  choice  of  7  different  units,  with 
sters,  for  maximum  space  efficiency  and  ease 
inventory  control. 

But  your  success  does  not  depend  upon 
ese  new  units  alone. 

Revlon's  new  approach  supports  you 
rther  with  a  3  point  programme: 

*  Range  of  faster  selling  products  at  the  right 
ice  points 

*  One  key  promotion  per  month  carefully 
lected  for  rapid  sell -through 

*  Specialised  chemists  salesforce  to  service 
ur  particular  needs. 

So  don't  just  sit  there-Counter  attack! 


REVLON 

If  you  are  interested  in  taking  one  of  our 
exciting  new  units,  please  fill  in  this  coupon  and 
send  Ft  to: 
Richard  Lewis 
General  Sales  Manager 
Revlon  International  Corporation 
86  Brook  Street,  London  W.l. 

How  many  linear  feet  have  you  allocated  to 
Cosmetics:  


Name:. 
Store:_ 


Address:. 


CD23 


Telephone:. 


.Date:. 


cm 


s.  MEDICATED 
FOOT 


S  ANTISEPTIC 


Take  short  cuts  to  profits 


Another  winning  duo  from  the  Crookes  Sport  range  - 
treatments  for  people  who  take  their  sport  seriously. 

MEDICATED  FOOT  POWDER  contains  Triclosan,  and  is 
recommended  for  regular  use  to  help  prevent  the  growth  of 
athlete's  foot.  Dusted  onto  the  socks  and  shoes  before 
exercise,  the  powder  also  helps  to  prevent  blisters. 

ANTISEPTIC  CREAM  offers  a  unique  combination  of  two 
antiseptic  ingredients:  Dybenal  and  Cetrimide.  It's  particularly 
convenient  for  on  the  spot  treatment  for  blisters,  cuts 
and  grazes. 

Applied  to  any  area  of  broken  skin.  Antiseptic  Cream 
will  help  prevent  infection. 

Do  look  after  your  sporting  customers  with  Crookes 
Sport  They  wont  begrudge  you  making  money  by  accident 


t&  SUPPLIERS  TO  THE  BRITISH  OLYMPIC  TEAM ' 


HEAVY  NATIONALTV  SUPPORT  COINCIDES  WITH  OLYMPIC  GAMES 


COUNTERPOINTS 


High  Potency 

Vitamin 
,  C 

1  gram  per  tablet 
wrUi  bioflavonoids 


80  tablets 


Zinc  I 


Spring  clean  for 
Booker  ranges 

Booker  Health  Foods  are  relaunching  their 
Healthcrafts  and  Ladycare  ranges  in  new 
packaging. 

April  saw  the  launch  of  the  Healthcrafts 
basic  range  of  10  supplements.  The  product 
range  is  now  being  rationalised,  as  far  as 
pack  sizes  and  potency  is  concerned,  and 
the  eight  "families"  colour-coded  to  make 
identification  easier.  Darker  shades 
indicate  higher  potencies. 

Says  Ian  Mabberly,  group  product 
manager,  "We  have  always  provided 
consumers  with  the  largest  specialist  range 
of  supplements,  but  we  felt  the  time  had 
come  to  make  changes  which  would  give 
the  products  a  more  cohesive  image  and 
greater  impact  on  shelf." 

In  addition  to  redesigning  the  packs, 


Healthcrafts  have  also  rewritten  pack  copy 
to  conform  with  changes  in  food  labelling 
regulations  which  are  anticipated  to  take 
effect  this  July. 

Pack  sizes  have  been  rationalised, 
where  possible,  to  one,  two,  or  three 
months  supply.  In  the  majority  of  cases, 
Healthcrafts  supplements,  for  reasons  of 
durability,  now  come  in  bottles  and  cartons 
instead  of  the  current  strip  packs. 

Security  seals  have  been  added  to 
bottles  and  bar  codes  to  the  bottom  of  each 
carton. 

Consumer  press  advertising  will  run 
from  July  through  to  the  end  of  the  year  in 
Here's  Health,  Healthy  Living,  Fitness, 
New  Health  and  Zest. 

Research  into  the  Ladycare  range  has 
resulted  in  a  more  modern  design  and  more 
information  on-pack.  Consumer  press 
advertising  runs  in  the  September  issues  of 
Woman's  World,  Fitness,  Cosmopolitan, 
Over  21,  Good  Housekeeping,  Woman's 
Journal,  She,  Here's  Health,  Annabel, 


Options  and  Romany.  Shelf  stickers  and 
display  merchandisers  will  support  the 
range.  Ladycare  was  launched  in  April 
1 982  to  meet  the  vitamin  and  mineral 
deficiencies  associated  with  the  menstrual 
cycle,  the  menopause  and  post-menopausal 
stages  in  a  woman's  life.  Booker  Health 
Foods  Ltd,  Healthways  House,  45  Station 
Approach,  West  Byfleet,  Surrey. 

ON  TV 
NEXT  WEEK 


Ln  London                    WW  Wales  &  West 

M  Midlands                 So  South 

Lc  Lanes                      NE  North-east 

Y  Yorkshire                   A  Anglia 

Sc  Scotland                 U  Ulster 

Bt  Breakfast  Television   C4  Channel  4 

We  Westward 
B  Border 
G  Grampian 
E  Eireann 
CI  Channel  Is 

Arridfor  Men: 

Ln,  C4  (Ln) 

Arrid  Extra  Dry: 

Lc,  C4  (Lc) 

Askit  powders: 

Sc 

Alberto  Balsam: 

All  areas 

Alberto  V05  styling  mousse: 

All  areas 

Cidal  soap: 

Bt,C4 

Colgate  pump  dispenser: 

All  areas 

Cussons  Pearl: 

All  areas 

Elastoplast: 

All  areas 

Escapade  bodyspray: 

NE 

Kleenex  Velvet 

Lc,  Y,  NE 

Lady  Grecian  2000:      Ln,  Sc,  We,  M,  U,  E,  C4 

Limara: 

All  areas 

Linco  Beer  shampoo: 

Nivea  lotion: 

Odoreaters: 

Old  Spice: 

Optrex: 

Pond's  creams: 

Pond's  cocoa  butter: 

Sensodyne  toothbrushes: 

Simple  soap  &  skincare: 

Sinutab: 

Speedstick: 

TCP  cream  &  liquid: 

Temana  Colourfresh: 


Ln,  Lc,  C4  (Lc) 
All  areas 
M,  Lc,  Y,  NE 
M,  Sc,  A 
All  areas 
Sc,  So,  A,  B,  G,  Bt 
Sc,  So,  NE,  A,  B,  G 
All  areas 
Bt 

Y,C4(Y) 
All  areas 
All  areas 
C4 


Profit  from 
Sudocrem's  growth 


Sudocrem  is  now  Britain's  fastest  growing  brand  of 
Antiseptic  Healing  Cream  because  your  customers  are 
asking  for  it  by  name. 

Check  your  stock  levels  to  ensure  that  you 
do  not  run  out  of  Sudocrem. 
Out  of  stock  means  loss  of  profits. 


Sudocrem 


ANTISEPTIC  HEALING  CREAM 
Napkin  Rash  •  Eczema  •  Pressure  Sores 


Distributor  for  Great  Britain: 
David  Anthony  Pharmeceuticals  Ltd 
59  Crosby  Road  North 
Liverpool  L22  4QD 
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There's  no 
added  sugar  in 
our  new  fruit 
juices  for  babies. 
So  they  won't  1 
be  sticking 

around  on  your 

Modern  mothers  Jpfc  W%k7j^^^^   delicious  flavours, 

are  cutting  down  CML  JL^^JL  ▼  %^Cj#  each  one  a  natur- 

on  sugar  in  their  babies  diets.  ally  sweet  combination  of  two 

Thats  one  reason  why  Cow  different  fruits. 
&  Gate  Pure  Juices  for  Babies  are         The  bottles  are  handy  too. 
going  to  be  very  popular.  By  screwing  on  a  collar  and 

Were  supporting  the  launch  teat,  they  re  easy  to  feed  anytime, 

in  two  ways.  anywhere. 

There'll  be  advertisements,  In  recent  consumer  tests, 

with  a  5p  coupon,  appearing  in  our  fruit  juices  were  preferred  to 

women's  magazines  and  special-  anyone  else's.  It's  not  surprising, 
ist  mother  press.  After  all,  nobody  knows  more 

And  were  sampling  over  about  babyfeeding  \/CM/L 

40%  of  all  mothers.  (and  drinking)  than  $&K8ttG 

Pure  Juices  come  in  five  Cow  &  Gate.  The  Babyfeeding  Specialists 

For  more  information  write  to  Cow  &  Gate  Ltd. .Trowbridge,  Wiltshire  BAM  8YX. 


Co 

'        oental  Crean 


MM 
■ 


1  I  i  1  1  11  §.  I  II  I  t  1 


Why  nobody  messes 

with  Colgate. 


Because  Colgate  Great  Regular  Flavour  and  Blue  Minty  Gel  are  now 
available  in  handy  new  Pump  Dispensers. 

There's  no  mess  and  no  waste,  so  you'll  have  no  trouble  selling  them. 
Your  customers  will  see  them  advertised  nation-wide  on  our  £750,000 
Colgate  Pump  DispenserTV  campaign. 

And  since  we  will  also  be  dropping  millions  of  '15p  off' coupons 
through  their  letterboxes,  you'd  be  wise  to  stock  up  now. 

Because  at  Colgate,  when  we  launch  something  new,  you  can  be 
sure  of  one  thing.We  don't  mess  about. 

Cj^  COLGATE-PALMOLIVE  LIMITED  London  Wl 


COUNTERPOINTS' 


For  sunbathing 
and  shaving 

Two  sun  tan  lotions  and  a  shaving  foam 
have  been  added  to  the  Ronson 
Proprietaries  range  of  toiletries.  For 
sunbathers  there  is  golden-tan  lotion  —  a 
moisturising  lotion  containing  coconut  oil 
and  mineral  oil  —  and  after  sun  care  lotion 
containing  coconut  oil  and  lanolin.  Both 
lotions  come  in  125ml  plastic  bottles  (£1 .49) 
in  outers  of  12. 

The  third  addition,  a  shave  foam,  comes 
in  black,  red  and  silver  aerosol  cans  (250g, 
£0.85)  again  in  shrinkwrapped  trays  of  one 
dozen.  Bonson  Proprietaries  (UK)  Ltd, 
Emperor  House,  151  Great  Dulcie  Street, 
Manchester  M3 1DQ. 

Sooth-tan  duo 

Cupal  have  added  two  suntan  lotions  to 
their  Sooth-tan  range.  Factor  8  lotion  and 
factor  4  lotion  both  retail  at  £1 .75  for  100ml. 
Cupal  Ltd,  King  Street,  Blackburn,  Lanes 
BB22DX. 


Lancaster 
suncare 

The  Lancaster  Ligne  Solaire  range, 
available  only  from  Selfridges  and  Harrods, 
is  being  promoted  by  a  beach  radio  offer. 
The  suncare  range  includes  pretanning 
products  and  a  hair  spray  containing  ultra- 
violet filters  and  protective  oils.  A  Monaco- 
based  company,  Lancaster  also  market  skin 
care  products  and  makeup.  There  are  no 
plans  to  extend  distribution  to  pharmacies 
yet.  Further  information  from  MW 
Publicity,  1  Marlborough  Studios,  12A 
Finchley  Boad,  St  John's  Wood,  London 
NW8. 


Oral  hygiene  — 
the  Swiss  way! 

A  portable  oral  irrigator  (£38.50)  and 
rechargeable  toothbrush  (£19.99)  are  now 
available  from  Bridge  House  Laboratories. 

Kitty  Dentafit  is  a  Swiss-made  device 
comprising  a  twin-speed  rechargable 
toothbrush  with  four  brush  heads,  and 
water  jet  control  with  four  colour-coded  jet- 
tip  applicators.  The  motor  of  the  toothbrush 
doubles  as  the  slave  unit  for  the  water  jet 
which  delivers  a  pulsing  jet  of  either  1 ,600 
or  2,200  pulses  per  second. 
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The  unit  operates  from  standard  British 
shaver  sockets  from  voltages  of  100V  to 
240V. 

The  rechargeable  toothbrush  is 
available  as  a  separate  unit.  It  comes  with  a 
charger  and  colour-coded  brushes.  Bridge 
House  Laboratories  Ltd,  Bridge  House, 
Framwellgate  Bridge,  Durham  (tel  0252 
314456). 

Getting  it  right 

Right  angle  toothbrushes  for  children  aged 
one  to  six  years  and  youths  from  six  years 
upwards  are  now  available  from  Cooper 
Health. 

The  brushes  come  in  red,  blue,  yellow 
and  green  to  retail  at  £0.78  for  the 
children's  brush  and  £0.83  for  the  youth's 
model.  Each  has  a  compact  head  of  densely 
packed  nylon  filaments  with  soft  rounded 
ends.  The  angled  head  helps  to  reach 
awkward  areas  in  the  mouth  and  reduces 
pressure  exerted  by  over-vigorous 
youngsters,  ensuring  teeth  and  gums  are 
not  brushed  too  hard,  say  Cooper  Health 
Products  Ltd,  Gatehouse  Boad,  Aylesbury, 
Bucks  HP19  3ED.  

Two-head  brush 

An  inward-facing  double-headed 
toothbrush  is  being  introduced  by  Dentene. 

Tests  reveal  that  the  brush  considerably 
reduces  plague  on  surfaces  of  teeth  usually 
neglected,  says  the  company. 

The  brush,  Action  2,  cleans  both  sides 
of  the  teeth  simultaneously  and  has  bristles 
angled  to  reach  difficult  areas  and  massage 
the  gums.  The  handle  and  fork  carrying  the 
two  heads  are  bendable  by  warming  under 
a  hot  tap. 

Action  2  is  said  to  have  had  enormous 
sales  in  Canada  (where  it  is  manufactured) 
and  America  with  over  two  million  sold  in 
two  cities.  It  is  already  available  in  the  UK 
from  some  dentists  but  it  will  soon  be 
launched  nationally  to  both  dentists  and 
chemists  with  a  recommended  retail  price 
of  £  1 .99.  Dentene  Ltd,  37 Knowsley  Street, 
Bury,  Lanes. 


Looking 
Great. 


Britain's  No.  1  Lady  in 
Haircare  . . .  Lady  Jayne. 
New  colourful  high  impact 
packaging.  Unique 
fashion  accessories. 
Ponytailers,  hairslides, 

bobbles,  regularly 
introduced  to  the  range. 
Keep  ahead  of  fashion 
trends.  Stock  the  brand 
leader 
Lady  Jayne. 


The  Lady  Jayne  range  of 
Hair  Fashion  Accessories 
includes  the  very  latest 
decorations,  styles  and 
colours,  and  some  new 
and  exciting 
developments  too! 

Laughton  and  Sons 
Limited,  Warstock  Road, 
Birmingham 
021-474  5201 


COUNTERPOINTS 


Barbara  Morgan,  who  works  at  the  Win- 
chmore  Hill  pharmacy  London  N21 ,  recent- 
ly won  a  Kodak  6000  Disc  camera  —  first 
prize  in  a  slogan  competition  run  by 
Regency  Film  Services.  Barbara  is  pictured 
receiving  her  prize  from  Malcolm  Thomp- 
son of  Regency  Film  Services.  Looking  on 
at  the  presentation  is  pharmacy-owner  Mr 
Anthony  Curtis.  Regency  Film  Services, 
476  Hereford  Road,  Enfield,  Middlesex. 


Clairol  cash 

Retailers  have  the  chance  to  win  £500 
towards  a  holiday  in  a  Clairol  Loving  Care 
profit  pack.  Order  forms  are  available  on 
pl215.  Closing  date  is  August  31 .  Each 
profit  pack  contains  three  dozen  units 
supplied  with  two  display  trays.  A  £2  wine 
voucher  will  be  forwarded  for  every  pack 
ordered.  Even  if  nothing  is  ordered  the 


form,  if  returned,  will  go  into  the  draw. 
Bristol-Myers  Co  Ltd,  Station  Road, 
Langley,  Slough  SL3  6EB. 


Ace  on  the  move 

Harley  Street  Supplies  Ltd  are  now 
responsible  for  the  UK  distribution  of  Ace 
supports,  braces  and  bandages.  From  July 
1  prices  will  be  revised  to  make  them  "more 
competitive."  While  elastic  bandages  have 
increased  in  price,  there  are  price 
reductions  across  the  rest  of  the  range. 
Harley  Street  Supplies  Ltd,  26  Paddington 
Street,  London  W1M3RF. 


Natural  Slender 

A  natural  country  line  has  been  added  to 
the  range  of  Carnation  Slender  bars. 
Containing  wholemeal  flour,  roast 
hazelnuts,  honey,  currants  and  bran,  each 
two-bar  meal  has  only  220  calories.  Natural 
country  bars  come  in  four-bar  packs 
(£0.89).  Carnation  Ltd,  Danesfield Road, 
Medmenham,  Marlow,  Bucks. 


In  time  for  the  holiday  season  is  this 
Elastoplast  travel  kit  containing  a  wide 
range  of  fabric  and  Airstrip  dressings  —  in 
pre-cut  and  strip  forms  —  a  tube  of 
Elastoplast  antiseptic  cream,  antiseptic 
wipes,  lint  and  strapping,  Elastocrepe 
bandages,  a  bottle  of  aspirin,  a  pair  of 
scissors  and  safety  pins  all  packaged  in  a 
pvc  zip- up  bag  (£6.99).  Shelf  edgers  are 
available  for  POS  display.  Smith  &  Nephew 
consumer  products,  PO  Box  81,  Hessle 
Road,  HullHU32BN. 


PRAJAY  PARTNERS  LTD 

Notice  to  Customers  and  Suppliers 

We  are  pleased  to  announce  that  the  Company  has  changed  its  name  to: 

LETAP  PHARMACEUTICALS  LTD 

with  effect  from  1st  June  1984. 

The  purpose  of  the  change  is  to  reflect  the  name  'Letap',  which  is  a  well-known  name 

in  the  pharmaceutical  field  in  the  international  market.  The  Company  is  already 
involved  in  pharmaceutical  raw  material  business  and  now  intends  embarking  on  the 

generic  market  in  UK,  to  be  announced  shortly. 
There  is  no  change  in  the  management  structure  and  business  policies.  All  existing 
arrangements  will  be  unaffected  by  this  change  in  any  way. 

LETAP  PHARMACEUTICALS  LTD 
CELTIC  HOUSE,  17  GROVE  VALE 
DULWICH,  LONDON  SE22  8EQ. 

TELEPHONE:  01-693  3433 

TELEX:  896248  PRAJAY  G 
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With  Lovmi  value 
it  has  to  be  time 
for  a  change. 

New  Lovmi  disposable  any  'cheap  option7-  and  they're 

nappies  with  their  cirt-away  shape,  advertised-yet  at  only  99p  for  ten, 

elasticated  legs  and  absorbent  you  just  can't  beat  the  price, 
quilted  padding  are  the  best  news  Lovmi  Super  in  12s  or  24s 

for  tender  bottoms  and  tight  and  Toddler  in  10s  or  20s  offer  the 

budgets  in  a  long  time.  quality  and  economy  no  practical 

They  have  all  the  features  of  parent  can  afford  to  resist, 
the  more  expensive  brands,  which         Just  make  sure  you're  ready 
makes  them  when  they  want  to  change. 


LOVMI 

At  this  price,  is  there  any  contest? 

For  further  information  please  contact  Peaudouce  (UK)  Ltd.,  Rye  Road,  Hoddesdon,  Herts.,  EN11  OEL.  Tel.  0992  445522. 
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Chemist  Brokers  Limited,  Milburn,  Copsem  Lane. 
Esher,  Surrey  KT10  9EP.  Telephone:  03  7  2  668^ 


Together, 

*o  on  soothing 

tated  coffers. 


It's  an  unbeatable  mixture  for  coffers,  Qiemist  Brokers  Limited  and  the 
Chemist. 

Thanks  to  your  keen  support  during  our  hrst  eighteen  months,  our  formula 
has  taken  effect  helping  us  to  grow  stronger  and  bigger  than  anyone  hadpredicted 
for  so  young  a  company  And  now  we're  proud  to  announce  a  healthy  turnover 
of  more  than  £10  million  at  RSE 

In  addition,  our  Sales  Director,  Hamish  Gibson  now  leads  an  eighteen- 
strong  sales  force  which  is  permanently  on  call  to  administer  our  successful 
formula  to  over 4000  independent  Chemists  and  150  wholesalers  nationwide. 

Constan%refiningthe  mixture,  we've  added  products  likeMenneris  Speed- 
stick  and  Ferrero's  Rocher  and  Tic-Tac  to  our  list  of  successful  ingredients  which 
already  includes  TCIi  Dixcel,  Vasogen,  Haymine  and  Slimcea. 

But  the  right  chemistry  relies  on  favourable  conditions.  Not  to  worry,  our 
famous  one  call/one  invoice/one  delivery  service  produced  exactly  the  reaction 
we  expected 

Yet  even  this  would  be  just  theory  but  for  one  indispensable  ingredient: 
You,  the  retailer. 

Between  us,  we've  got  just  the  remedy  for  those 
chesty  coffers. 


CHEMIST  BROKERS 

A  division  of  Food  Brokers  Limited 


Chemist  Brokers  Limited,  Milburn,  Copsem  Lane,  Esher,  SurreyKTlO  9ER  Telephone:  0372  66891 


Our  new  feature  film. 
Better  colour. 
Better  contrast. 
Better  quality. 
Bigger  profits. 


New  Tudorcolor  TR  high  resolution 
colour  print  film  has  all  the  features  to  ensure 
it's  a  huge  box  office  success. 

In  distinctive  new  packs,  specially 
designed  to  attract  your  customers,  you'll  find 
Tudor 's  generous  profit  margins  attractive  too 

Whatever  your  customer's  individual 
photographic  ability  Hidorcolor  TR 
guarantees  quality  prints  every  time. 

The  film  uses  a  special  new  emulsion 
technology  which  produces  sharper 
negatives,  with  improved  contrast  and 
authentic  colour  reproduction. 

And  this  superior  colour  negative  film  is 
specially  balanced  to  provide  excellent 
results  whatever  the  lighting  conditions. 

Available  in  all  popular  film  sizes, 
including  the  latest  disc  format,  Tudorcolor 
TR  high  resolution  film  gives  your 
customers  all  the  film  quality  and  features 
they're  looking  for. 

So  stock  new  Tudorcolor  TR  and  get  the 
profit  you're  looking  for' 

For  more  information  arid  a  free  film 
sample  call  the  Tudor  TR'Hotline'01-450  2556 


Tudor 

Better  by  definition 

Tudor  Photographic  Group  Ltd . , 
30-32  Oxgate  Lane  Industrial  Estate,  London  NW2  7HU. 
Telephone:  01-450  8066.  Telex:  8814535  Tudor  G 


Original  shot  on  Tudorcolor  TR  High  Resolution  film,  1/125  sec  atf/11 


AESGP  CONFERENCE! 


Health,  self  and  medicine 
prosper  in  Europe 


The  proprietary  medicines 
industry  should  continue  to 
encourage  self-medication  by 
the  patient-consumer  as  his 
knowledge  of  health 
increases  and  treatment 
patterns  change.  Twenty 
years  on  from  its  foundation, 
this  challenge  was  delivered 
to  the  European  Proprietary 
Association  (AESGP)  by  its 
president  Mr  A.  B.  Claasen,  as 
members  celebrated  the 
anniversay  in  Paris.  

Mr  Claasen  said  the  positive  trend  towards 
self-medication  will  continue  with  national 
proprietary  associations,  in  close  co- 
operation with  AESGP,  endeavouring  to 
show  their  authorities  that  the  process  of 
carefully  deregulating  drugs  must  go  on. 
"It  will  become  increasingly  important  for 
us  to  devote  our  efforts  to  communication 
channels  with  the  authorities,  doctors, 
consumers  and  the  point  of  sale  and  to 
expand  them  wherever  and  whenever 
possible". 

The  individual  was  increasingly  aware 
of  the  fact  that  he  was  responsible  for  the 
protection  and  maintenence  of  his  own 


AESGP  president  Mr  A.B.  Claasen  

health  and  fitness,  Mr  Claasen  said.  "Self 
medication  will  play  an  increasingly 
important  role  in  Western  European 
healthcare". 

AESGP  is  composed  of  national 
associations,  or  groups  of  manufacturers 
and  distributors  of  those  proprietary 
medicines  which  are  available  without 
prescription  and  which  may  be  advertised 
to  the  public  for  use  in  self-medication. 

This  year  attendance  records  were 
broken  at  the  20th  annual  conference  — 
over  300  delegates  from  23  countries 
attended  the  meeting  including  41  from  the 
.  UK. 


Leading  ethicals 
%OTC  candidates' 

Set  up  the  systems  necessary  to  speed 
the  switch  of  today's  leading  ethical 
drugs  to  OTC  status,  Dr  M.  S.  Barber  of 
Michael  Barber  Associates  challenged 
conference.  'After  all,  why  wait  for  your 
competitors  to  do  it'. 

Dr  Barber  said  there  was  a  case  for 
considering  OTC  versions  of  tetracycline 
and/or  lotrimoxazole,  a  second  non- 
steroidal anti-inflamatory  to  follow 
ibuprofen  and  an  effective  non-dating 
antihistamine.  However,  his  tip  for  the  OTC 
product  of  the  1990s  would  be  cimetidine. 

As  access  to  information  and 
knowledge  becomes  easier,  the  population 
will  become  better  educated  about  health 
related  matters.  "The  consumer  will  tend  to 
become  more  discerning  in  his  search  for 


self  medication,  and  more  critical  of  trivial 
claims  to  superiority. 

"Because  of  these  factors,  consumers  en 
masse  may  have  rapid  changes  of  mind, 
and  market  segments  may  grow  or  shrink 
more  rapidly  than  in  the  past". 

Pressures  on  institutional  and  organised 
health  care  expenditures  do  not  impact 
directly  upon  the  proprietaries  business, 
although  indirect  effects  may  be  significant, 
Dr  Barber  said.  Indeed,  increasing 
prosperity  may  afford  new  opportunities. 
"However,  if  economic  difficulty  leads  to 
pressures  on  health  service  costs,  and  these 
are  expressed  in  higher  patient  payments, 
there  should  be  some  tendency  to  purchase 
more  OTC  medicines  —  perhaps  a  greater 
tendency  in  a  less  affluent  customer 
group?" 

Dr  Barber  said  outside  of  political 
revolution  the  proprietaries  business  is 
likely  to  be  relatively  safe  from  doctrinaire 
political  interference.  But  there  were  likely 
to  be  "political"  differences  of  professional 


opinion  within  the  various  groups  on  health 
care  provision."  Those  on  proprietary 
medicines  may  be  clearly  marked. 
Pharmacists  in  countries  where  margins  are 
higher  on  proprietaries  than  ethicals  will 
tend  to  support  an  increase  in  the  number 
of  proprietaries ,  but  not  if  these  are 
available  through  non-pharmacist  outlets! 
Doctors  probably  do  not  object  to  general 
sale  proprietaries,  but  many  oppose  an 
increase  in  ethical  OTC's  (non-prescription 
bound,  pharmacy  only  products)". 

It  was  increasingly  apparent  that 
regulatory  authorities  were  operating  a  tacit 
"need"  clause  in  their  deliberations,  said  Dr 
Barber.  This  is  likely  to  become  standard 
within  ten  years. 

"This  may  be  applied  to  old  ethical 
products  as  well,  so  that  less  effective  older 
products  may  be  removed  from  ethical 
market  on  'needs'  grounds  if  new  more 
effective  medicines  are  discovered.  If  such 
older  compounds  are,  however,  still 
satisfactory  on  safety  and  efficacy  criteria, 
there  would  seem  to  be  ample  opportunities 
for  new  OTC  products  in  their  ranks". 

Scientific  medicine  was  increasingly 
leaning  to  the  view  that  single  substances 
only  should  be  prescribed  and  this  was 
particularly  relevant  to  the  proprietaries 
business,  Dr  Barber  said. 

"If  such  combinations  are  irrational  for 
use  by  doctor  diagnosis  and  treatment,  how 


DrM.S.  Barber 


much  more  irrational  are  they  for  self 
diagnosis  and  treatment!"  The  proprietaries 
business  had  tended  in  the  past  to  rely 
heavily  on  "cocktail"  products,  the 
rationale  for  which  was  obscure  and 
dependent  on  the  "shotgun"  philosophy. 
"Good  new  OTC  products  will  be  single 
chemical  entities". 

Other  areas  where  Dr  Barber  thought 
changes  might  occur  in  the  future,  centred 
around  the  advertising  claims  permitted. 

Continued  overleaf 


CARNATION 

The  Corn  Cap  that's  asked  for  by  name. 

Cuxson,  Gerrard  &  Co  (Dressings)  Ltd.,  Oldbury,  Warley,  West  Midlands  B69  3BB 
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Continued  from  previous  page 
Some  may  be  restricted.  There  may  be  a 
need  to  give  prominence  to  adverse  drug 
reactions  and  to  give  clearer  instructions  to 
the  patient  about  when  to  use  the  product, 
when  not  to,  and  on  when  to  consult  a 
doctor.  Changes  in  regulations  on 
distribution  outlets,  and  on  packaging  may 
be  expected". 

Finally  Dr  Barber  listed  the  qualities  an 
ethical  product  should  possess  as  a 
potential  candidate  for  the  OTC  market.  It 
should  be:  for  minor  self  limiting  ailments 
easily  self-diagnosed;  quick  acting  in 
bringing  symptomatic  relief  to  the  patient; 
safe,  and  have  minimal  potential  for 
habituation  and  abuse. 

No  sales  rush  on 
topical  steroids 

The  majority  of  purchases  of  small 
packs  of  topical  1  per  cent 
hydrocortisone  preparations  in  the  six 
months  following  the  switch  from 
prescription-only  sale  in  Sweden,  have 
been  made  by  people  who  had 
previously  bought  less  efficacious  forms 
of  self-medication. 

Dr  J.  O.  Branstad  of  the  National  Cor- 
poration of  Swedish  Pharmacies  (Apoteks- 
bolaget)  told  conference  there  had  been 
little  reduction  in  the  numbers  of  patients 
visiting  the  doctors  with  skin  problems. 

Medical  specialists  had  reacted 
positively  to  the  non-prescription  sale  of 
topical  hydrocortise,  said  Dr  Branstad.  In  a 
survey  of  40  per  cent  of  Swedish 
dermatologists,  92  per  cent  believed  adults 
could  safely  self-medicate  certain  disorders 
and  almost  half  believed  hydrocortisone 
did  not  have  any  side  effects  with  long  term 
use. 

The  change  took  place  on  October  1 
last  year  —  packs  of  topical  1  per  cent 
hydrocortisone  preparations  containing  not 
more  than  20g  or  20ml,  can  be  sold  without 
prescription  (larger  packs  are  available 
only  via  the  GP). 

The  instructions  for  OTC  packs  laid 
down  by  the  National  Board  of  Health  and 
Welfare  are:  "For  the  treatment  of  mild 
eczema  caused  by,  for  instance,  soap, 
detergents,  cosmetics  and  strong  sun-burn. 
A  thin  layer  is  rubbed  into  the  skin  2-3 
times  daily.  Not  for  use  for  more  than  one 
week  without  doctor's  prescription.  Note: 
Must  not  be  used  on  wounds  or  around  the 
eyes.  If  the  condition  is  not  improving,  a 
doctor  should  be  contacted.  Children 
under  the  age  of  two  should  only  be  treated 
according  to  doctor's  prescription". 

The  public  was  told  about  the  switch  in 
advertisements  in  the  daily  and  weekly 
Press.  Information  leaflets  have  also  been 
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produced  for  medical-care  personnel, 
especially  nurses  in  out-patient  units,  and 
for  pharmacy  staff.  The  material  included 
pictures  of  skin  to  make  it  easier  for 
pharmacy  personnel  to  distinguish  mild 
eczema  from  conditions  on  which  a  doctor 
should  be  consulted.  A  booklet  giving 
advice  for  the  treatment  of  mild  eczema 
with  suitable  hydrocortisone  preparations 
was  available  at  all  pharmacies  from 
October  1 . 

During  March,  April  and  May  this  year 
750  Apoteksbolaget  pharmacies  ran  a 
campaign  to  inform  the  public  of  ways  to 
prevent  and  relieve  dry  skin  and  mild 
eczema.  This  included  articles  in  a  free 
journal  available  at  pharmacies,  together 
with  posters,  brochures  and  POS  displays. 
OTC  hydrocortisone  preparations  cannot 
be  self-selected  and  can  only  be  displayed 
behind  glass. 

Wholesale  deliveries  to  pharmacies  of 
small  hydrocortisone  packs  in  the  last 
guarter  of  1983  and  the  first  guarter  of  1984 
have  increased  seven-fold  compared  with 
the  corresponding  periods  a  year  earlier 
when  they  were  available  only  on 
prescription.  However,  statistics  show  the 
prescribing  of  larger  hydrocortisone 
packages  continues  to  increase.  Dr 
Branstad  said  the  exemption  from 
.prescription  for  smaller  packages  has  had 
no  influence  on  this  trend. 

Of  the  six  non-prescription 
hydrocortisone  preparations  one  has 
rapidly  become  a  clear  market  leader  and 
during  the  fourth  guarter  1983  it  accounted 
for  approximately  two  thirds  of  the  total 
sales.  "I  believe  that  a  factor  contributing 
strongly  to  this  is  that  the  product  name 
corresponds  to  the  generic  name 
hydrocortisone,  a  name  that  has  been 
included  in  all  information  and  marketing". 
However,  this  preparation  accounted  for  50 
per  of  the  market  for  small  packages  of 
hydrocortisone  before  the  switch  to  OTC. 

A  survey  of  100  of  the  first  customers  to 
buy  hydrocortisone  without  a  prescription 
showed  the  average  consumer  was,  a  well- 
educated,  married  woman  who  sought 
information  from  newspaper  articles, 
advertisements  and  brochures  about  her 
disorder  and  how  to  treat  it. 

From  this  study  it  appeared  that  this 
person: 

f~J  Had  learnt  from  advertisements  and 
newspaper  articles  that  these  preparations 
were  no  longer  subject  to  prescription. 
(7J  Uses  the  drugs  to  treat  a  temporary 
eczema  on  hands  or  face. 
(7J  If  she  had  previously  seen  a  doctor  for 
the  complaint,  she  chose  a  previously 
prescribed  preparation;  otherwise  her 
choice  was  guided  by  recommendations  in 
newspaper  advertisements  and  by 
pharmacy  personnel. 
~J  Buys  the  drug  for  herself. 


DrI.O.  Branstad 


Dr  M.  Hermann 


□  Does  not  combine  the  hydrocortisone 
treatment  with  other  skin  ointments  or  skin 
creams. 

□  Uses  the  preparation  once/twice  daily, 
usually  morning  and  evening,  or  only  in  the 
evening. 

□  Has  relatively  low  knowledge  of  how  the 
preparation  works,  differences  between 
preparation  forms  and  how  common  are 
side-effects.  She  wants  more  information 
about  this. 

f~J  Thinks  that  non-prescription  sale  is  an 
advantage. 

Dr  Branstad  said  people  with  eczema 
who  were  most  health-conscious  would  in 
the  future  use  corticosteroids  that  had  been 
prescribed:  "But  there  will  certainly  still  be 
a  group  who  now  and  then,  with  eczema 
temporarily  flaring  up,  will  find  advantages 
in  treating  this  themselves  by  buying 
hydrocortisone  OTC  at  the  pharmacy". 

"Negative  list's 
negative  sales 

The  West  German  Government  no 
longer  reimburses  the  cost  of  medicines 
prescribed  for  colds  and  influenza,  sore 
throats,  constipation  and  travel 
sickness.  As  a  direct  result 
manufacturers  have  lost  around  DM  85 
million  of  sales  at  rsp.  Dr  M.  Hermann  of 
Infratest  told  the  conference. 

The  "negative  list"  was  introduced  a 
year  ago.  At  that  time  the  cost  to  the 
government  of  health  care  in  this  sector  was 
formerly  DM  450  million.  One  year  after  its 
introduction  the  public  actually  spent  DM 
190  million  on  OTC  purchases  of  negative 
list  medicines.  After  taking  account  of  the 
savings  in  doctors'  fees  made  by  the 
government,  the  loss  is  put  at  around  DM 
85  million  to  manufacturers  at  rsp. 
Government  savings  are  put  at  around  DM 
250  million-DM  300m. 

Prescription  sales  of  drugs  on  the 
negative  list  have  dropped  50  per  cent 
since  its  introduction  against  a  25  per  cent 
increase  in  OTC  sales  of  non-list  drugs 
through  pharmacies. 

The  public  response  to  the  list  has  been 
good.  Sixty  per  cent  say  they  prefer  to  buy 
their  medicines  at  the  pharmacy  and  to  go 
to  the  doctor  less  often.  Manufacturers  are 
not  happy  with  the  loss  of  sales. 

Dr  Hermann  said  some  manufacturers 
reacted  very  slowly  to  the  change  in  the 
market  which  had  presented  opportunities 
to  develop  new  strategies.  The  list  also  gave 
the  chemist  a  chance  for  creative  marketing 
and  to  extend  his  educational  role. 
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60  naturtabs 

Selenium 

50  meg 
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Rose  Hips  and  Acerola 

Cantassium 

60  naturtabs 

Vitamin  B6 

100  mg 

Cantassium 


Hair  Nutrition 

Cantassium 


Cantassium  NATURTABS 
All  the  Vitamins  you  need 

As  a  busy  Pharmacist  you  don't  have  to  worry  about  your 
x\.  vitamin  and  mineral  sales  if  you  stock  Cantassium 
Naturtabs.  Your  customers  know  about  the  purity  and  value 
already  We  have  told  them  in  our  advertising.  And  the 
message  is  re-inforced  on  the  eye-catching  blister  packs  which 
carry  the  unique  symbols  for  health  as  a  guarantee. 
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sugar 
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Conceived  as  foods,  with  a  comprehensive  range,  Cantassium  Naturtabs  give  good  profit  margins  and 
there  is  dietary  information  and  point  of  sale  material  available  too. 

Put  Cantassium  on  the  shelf  and  see  the  results  in  healthy  profits. 

Technical  back-up  is  available  on  01-870  0971  from  Pharmacists  Dr  Robert  Woodward  and  Roger  Baxter. 


You  can  depend  on  DENDRON 


Sole  Distributors    Dendron  Limited 

Dendron  Limited  94  Rickmansworth  Road  Watford  Herts  WD17JJ 


(0923  29251) 
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Mr  G.  Hollis 


Mr  H.  Arnes 


Price  freedom  — 
no  free-for-all 

Advertised  pharmaceutical  specialties 
(EFPs)  will  play  an  increasing  role  in 
health  care  services  in  Spain.  This  was 
the  view  of  Mr  H.  Arnes  of  the  Spanish 
Industry  Ministry,  who  outlined  the 
effect  of  taking  price  restrictions  off  this 
product  group  in  1981. 

EFPs  are  freely  available  without  a 
prescription  and  are  used  for  the  treatment 
of  conditions  or  symptoms  which  do  not 
require  medical  attention,  or  can  be  dealt 
with  prophylactically.  The  text  describing 
their  indications,  use  and  dosage  is  aimed 
directly  at  the  consumer. 

There  is  another  extensive  group  of 
medicines  which,  since  their  use  is  well 
known,  do  not  necessarily  require  a 
prescription  and  can  easily  be  obtained  in 
pharmacies. 

The  liberalising  of  EFP  prices  in  1981 
was  an  important  step,  said  Mr  Arnes, 
because  the  price  of  other  pharmaceutical 
products  is  fixed  by  the  Spanish  authorities 
in  quite  a  stringent  way,  by  means  of  a  cost 
scale,  in  which  the  cost  of  the  active 
ingredients  is  the  main  factor. 

Among  the  most  important  reasons 
leading  to  the  adoption  of  this  price 
measure  were: 

a)  EFPs  form  a  separate  and  independent 
group  from  that  of  "prescription"  products. 

b)  These  products  are  dispensed  freely 
through  pharmacies  without  a  prescription. 

c)  EFPs  cannot  be  reimbursed  by  the  Social 
Security  and  therefore  they  have  no 
influence  on  either  Social  Security  costs  or 
the  national  budget. 

d)  The  number  of  authorised  EFPs  is  very 
low,  and  represents  a  very  small 
percentage  of  the  total  number  of 
pharmaceutical  specialities. 

e)  The  average  price  per  unit  sold  is  also 
low  —  the  EFP  market  is  very  small 
compared  to  the  total  pharmaceutical 
market. 

f)  Because  the  market  is  very  competitive, 
freedom  of  prices  would  not  lead  to 
excessive  and  unjustified  price  increases. 

g)  The  effect  of  these  products  on  the 
consumer  price  index  is  minimal. 

h)  The  desire,  repeatedly  expressed  by  the 
pharamaceutical  industry,  to  be  able  to  fix, 
according  to  its  own  requirements  and 
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structure,  sufficiently  profitable  prices. 

All  pharmaceutical  products  must 
comply  with  the  same  regulations 
concerning  safety,  quality  and 
effectiveness.  Furthermore,  in  order  to  be 
qualified  as  EFP's  the  products  must 
undergo  strict  pharmacological  controls 
and  guarantee  a  very  favourable  balance 
between  benefits/risks. 

In  1983,  EFP's  took  13  per  cent  of  the 
pharmaceutical  market  by  volume,  4.6  per 
cent  by  value.  The  EFP  market  in  1983  was 
worth  around  $56  million. 

At  present  480  EFPs  have  been 
approved.  Although  more  are  expected  as 
a  result  of  the  authorisation  of  new  active 
ingredients  for  use  in  their  manufacture. 

The  150  million  unit  EFP  market 
contracted  4.2  per  cent  after  price 
liberalisation  but  it  recovered  during  1983 
thanks  to  strong  advertising  campaigns, 
and  it  is  hoped  this  year  the  figures  reached 
will  be  similar  to  those  obtained  in  the  years 
before  the  change.  Sales  in  real  terms  have 
increased  at  an  annual  rate  of  6.4  per  cent 
since  the  change,  compared  with  5.5  per 
cent  previously.  And  in  the  two  years 
following  the  liberalisation  of  prices,  the 
rate  of  increase  in  EFP  prices  was  around 
18  per  cent  a  year,  compared  to  the  13.3 
per  cent  increase  in  the  cost  of  living  index 
and  an  1 1 .2  per  cent  increase  in 
prescription  products  with  similar  prices  to 
EFPs. 

Mr  Arnes  said  the  evolution  in  EFP 
price  increases  since  freedom  of  prices  was 
introduced  does  not  indicate  they  are  about 
to  go  out  of  control.  "In  fact,  even  though 
their  average  price  is  low,  increases  have 
been  lower  than  those  authorised  for  pres- 
cription products  in  the  same  price-band. 

"Price  freedom  for  these  products  is 
absolutely  necessary  in  the  present  day 
Spanish  healthcare  and  economic  climate. 

"In  the  future  EFP's  will  play  a  much 
more  important  role  in  Spain  than  the  one 
they  play  at  present  within  the  healthcare 
services". 

Italian  OTCs  stagnate 

In  Italy  the  OTC  market  had  stagnated 
despite  the  introduction  of  price  freedom  in 
1978,  Professor  A.  Brenna  of  the  Italian 
Research  Institute  of  Health  Economics  told 
the  conference. 

One  of  the  reasons  was  the  existence  of 
a  "formulary"  or  drug  list  of  medicines  sold 
for  virtually  nothing.  There  was  a  low  level 
of  consumer  health  education,  and 
promotion  of  OTCs  by  the  industry  was 
often  ineffective.  In  addition  there  was  the 
economic  crisis. 

Despite  Italy's  experience,  Professor 
Brenna  believes  world  price  freedom  is  a 
necessary  condition  for  the  development  of 
OTC  drugs. 


A  right'  balance 
of  information 


It  is  crucial  for  the  public  that  industry 
and  governments  continue  to  establish 
the  right  parameters,  regulations  and 
voluntary  controls  over  the  role  of  non- 
prescription medicines  and  self- 
medication,  Mr  G.  Hollis.  former 
chairman.  AESGP  Executive 
Committee,  told  conference. 

"If  these  processes  are  followed  through 
industry  codes  and  by  close  negotiations 
with  governments  there  will  be  the 
opportunity  of  achieving  flexibility  in 
reflecting  the  changes  in  public  and 
medical  attitudes,"  he  said.  "This  view  has 
been  expressed  by  the  UK  Department  of 
Health  in  their  preamble  to  the  proposed 
revision  of  the  labelling  and  advertising  to 
the  public  regulations.  They  have  said  'The 
Regulations  and  their  Schedules  form  the 
basis  of  a  number  of  codes  of  practice 
operated  by  self  regulatory  bodies  with  the 
aim  of  complementing  the  legislation.  The 
codes  reflect  the  statutory  requirements  yet, 
at  the  same  time,  impose  some  conditions  in 
much  greater  detail  with  more  flexibility 
than  is  possible  within  the  strict  confines  of 
the  legal  controls.'  This  is  most 
encouraging". 

He  said  there  was  now  a  vast  amount  of 
information  about  medicines,  both 
prescription  and  non-prescription,  being 
provided  to  the  public  in  order  to  feed  its 
demand  for  knowledge.  The  fact  that 
labelling  was  now  carefully  presented  to 
give  full  guidance  to  the  consumer  on  the 
correct  use  of  medicine  and  on  how  to 
prevent  misuse  had  been  achieved  by 
industry  backed  by  AESGP,  said  Mr  Hollis. 

Mr  D.  O'Keefe  of  The  Proprietary 
Association  told  the  meeting  of  the  US 
Government's  attempts  over  the  past  ten 
years  to  alter  the  rules  governing  the 
labelling  and  advertising  of  OTC 
medicines. 

He  said:  "The  responsible  government 
agencies  now  have  recognised  the  folly  of 
too  much  intereference  in  the 
communications  between  the  OTC 
medicine  manufacturer  and  the  consumer. 

"No  one  knows  his  product  and  his 
consumers  better  than  the  manufacturer. 
The  manufacturer  and  his  advertising  and 
marketing  specialists  can  best  develop  the 
language  to  be  used  to  inform  consumers 
about  his  product. 

He  should  be  guided  by  laws  and 
regulations  concerning  what  should  be  on 
the  label  and  the  parameters  of  permissible 
advertising,  but  he  should  not  be  put  in  a 
straight  jacket  by  over-zealous  government 
rules  ..." 
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Prevent  your  grey  hair. . . 


At 


. . .  .win  a  holiday  with  iS 


Clairol  Loving  Care* the  unique  cover  all  grey  semi -permanent  colourant,  is  giving 
you  the  chance  to  relax  on  a  silver  sand  beach  under  the  shade  of  a  Palm  Tree. 
All  you  have  to  do  is  send  the  completed  order  form  to  the  address  shown  below 
by  31st  August  1984.  You  can  take  advantage  of  a  Profit  Pack  or  order  loose 
stock  —  but  even  if  you  order  nothing  you  are  still  eligible  for  the  draw. 
Each  entry  will  be  given  a  number  and  our  computer  will  randomly  select  one  winner. 
Then  pick  the  holiday  of  your  choice  and  we  will  contribute  £500  paid  direct  to  your  travel  agent. 
Sales  of  Loving  Care*  thanks  to  its  clear  cover  grey  positioning,  have  grown  by  73%  during  the  past  4  years  and  with  small  packs 
making  up  a  small  range,  Loving  Care*  is  now  the  most  profitable  hair  colourant  per  inch  of  shelf  space. 

Why  not  profit  from  this  growth  and  order  a  Loving  Care*  Profit  Pack.  Each  pack  contains  three  dozen  units  plus  two  eye-catching  display 
trays  that  attract  the  customers  attention  without  taking  up  extra  shelf  space.  In  addition,  a  £2  wine  voucher  will  be  forwarded  for  every 
Profit  Pack  ordered . 

If  you  prefer  to  order  loose  stock  simply  enter  the  amounts  on  the  order  form. 


Units/ 
Sales  Outer 

Sales/ 
Outer 
Ordered 

PROFIT  PACK 

36 

LOOSE  STOCK 

Shade  72 

3 

Shade  73 

3 

Shade  75 

3 

Shade  76 

3 

Shade  77 

3 

Units/ 
Sales  Outer 

Sales/ 
Outer 
Ordered 

Shade  78 

3 

Shade  79 

3 

Shade  82 

3 

Shade  83 

3 

Shade  14 

3 

Shade  15 

3 

TOTAL  ORDER 

Send  all  completed  entries  to: —  V 

Bristol-Myers  Co.  Ltd., 
Loving  Care  Profit  Pack  Offer, 
Station  Road, 
Langley,  Slough  SL3  6EB. 


YOURNAME . 
ADDRESS  _ 


WHOLESALER  NAME 
ADDRESS   


♦  Trademark.  Authorised  User  Bristol-Myers  Co.  Ltd  ©1984 


LETTERS 


No  comment? 


Have  I  missed  David  Taylor's  reply  to  John 
Parry's  letter  concerning  Vestric's  policy 
with  regard  to  supplying  dispensing  doctors 
in  Tenterden? 

Surely  the  gentlemanly  thing  for 
Vestric's  marketing  manager  to  do  is  to  state 
publicly  that  Vestric's  policy  has  changed; 
or  to  apologise  and  withdraw  his  comments 
on  his  letter  published  in  the  C&D  March 
3 1 ;  or  finally  to  point  out  where  John  Parry 
of  Tenterden  was  wrong. 

I  am  sure  that  a  company  of  Vestric's 
standing  will  not  just  keep  guiet  and  hope 
that  the  storm  will  pass. 
Mark  Ashmore 
Ashton-under-Lyne,  Lanes 

Vestric  comment:  Our  policy  outlined  in 
the  C&D,  March  31  has  not  changed,  as 
many  retail  chemists  can  confirm.  There 
appears  to  be  little  point  in  prolonging 
correspondence  on  individual  cases. 

York  Place 
Centenary  

The  response  to  the  announcement  at  York 
Place  Centenary  "Conversazione" 
(November  16,  1984)  has  been 
overwhelming.  We  are  now  unable  to 
accept  further  applications. 

In  due  course,  tickets  will  be  sent  to  all 
successful  applicants.  We  will  establish  a 
small  waiting  list  so  if  anyone  finds  they  are 
unable  to  attend,  even  at  short  notice,  we 
would  re-allocate  the  place. 

A  glass  figure  of  a  pharmacist  on  a 
wooden  base  and  encased  in  a  glass  dome, 
inscribed  "1884  —  YORK  PLACE  —  1984", 
is  available  for  purchase.  This  will  be  a 
limited  edition.  The  cost  is  £28.75  and 
orders  should  be  placed  with  Dr  L.C. 


Howden,  assistant  secretary,  36  York  Place, 
Edinburgh  EH1  3HU,  for  delivery  later  this 
Summer. 

Betty  Montgomery 

Chairman,  Centenary  Committee 


Poser  answer? 


It  could  be  that  C&D's  harassed  reader  has 
uncovered  "ye  medieval  script"  of  Anne 
Boleyn? 

I  wonder  if  her  dentist,  looking  into  his 
magical  swirling  bowl,  saw  exactly  how 
long  her  toothache  would  trouble  her  and 
made  a  supply  of  analgesic  to  last. 

A  recipe  for  Anne  of  a  thousand  days? 

I  cannot  understand  why  she  had  to  pay 
a  (de)capitation  fee.  She  surely  should  have 
taken  up  the  matter  with  her  Family 
Practitioner  Committee. 
M.R.  Thirkill 
Huddersfield 


Thanks  again 


May  I  thank  all  those  who  voted  for  me  in 
the  recent  Council  elelction. 

A  useful  political  point  was  made 
regarding  ownership  of  pharmacies.  I 
would  hope  that  the  individual's  choice,  to 
opt  for  a  more  professional  future,  will  be 
negotiated  within  the  concept  of  the  new 
"Pharmacists'  Charter." 
R.N.  Thomas 
Anglesey,  Gwynedd 


Program  for 
frayed  tempers? 


To  avoid  too  many  frayed  tempers  may  I 

make  the  following  correction/refinement  to 

my  program  listing  in  C&D  of  May  19:  Add 

line  7035  LET  MO  =12. 

With  thanks  for  your  indulgence. 

S.  Caley 

Long  Eaton,  Notts. 


It  stinks! 


Endeavouring  to  open  accounts  with  the 
upper-price  range  perfume  and  cosmetic 
house  seems  impossible,  as  each  company 
refuses  to  be  the  first  to  supply  me. 

How  have  my  fellow  pharmacists 
overcome  this  problem? 
Martin  Silver 
London  El 


By  solving  three  anagrams  and  completing 
a  tie  breaker  Bernard  Tebay,  of  Ambleside 
has  won  a  four-day  holiday  for  two  in  Paris. 
Mr  Tebay  (right)  is  pictured  receiving  his 
prize,  as  winner  of  the  Numark/Marby 
Sunglasses  bonanza,  from  Paul  Stephens, 
Marby's  sales  director.  Independent 
Chemists  Marketing  Ltd,  Warminster,  Wilts. 


Enterosan  can  give  you  up  to  3X  more  profit  than 
liquid  Kaolin  and  Morphine 
Convenient  tablet  presentation 
Contains  Belladonna  for  extra  relief 
National  advertising  campaign  —  so  there's  sure  to 
be  a  big  demand 

Order  now  from  your 
Ashe  representative 
or  from  your  wholesaler 


To  treat  diarrhoea,  colic  anc 
stomach  upsets 


Sole  distributor 

David  Anthony  Pharmaceuticals  Ltd 
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I   iranose  Soya  Milk  has  a  shelf  life  of  six  months. 
^^Unrefrigerated,  too. 

But  as  seekers  after  a  long  and  healthy  life  boosted  sales 
by  120%  last  year,  that's  not  likely  to  be  much  of  a  problem. 

Granose.  The  long-life  soya  milk. 

For  healthy  profits. 


Contact  Nigel  Phillips  on  0923  672281/2  for  further  information  on  the  whole  range  of  Granose  products. 


COMPANY  HISTORY! 


Hoechst  hit  the 
hundred 


Hoechst  began  in  1863  as  a  company  called  Meister,  Lucius 
and  Bruning  making  dyestuf fs  in  a  small  factory  near 
Frankfurt,  Germany.  In  1884  the  company  entered  the  new  field 
of  pharmaceuticals  and  has  since  become  one  of  the  world's 
leading  drug  companies. 


The  first  drug  to  be  marketed  was  the 
antipyretic  analgesic  antipyrine,  discovered 
by  the  chemist  Ludwig  Knorr  of  Erlangen. 
The  first  drug  to  be  developed  by  the 
company  was  the  analgesic  Pyramidon, 
sythesised  by  the  Hoechst  chemist  Friedrich 
Stolz.  It  was  three  times  as  effective  as 
antipyrine  and  remained  in  use  until  1978. 

Stolz  also  became  the  first  researcher  to 
syntheise  a  hormone,  adrenaline,  which  he 
produced  synthetically  in  1906.  Today,  as 
Suprarenin,  it  still  has  its  part  ot  play  as  an 
additive  to  local  anaesthetics.  The  bottle  in 
which  Stolz  collected  the  first  synthetic 
adrenaline  is  on  display  in  the  German 
Museum  in  Munich. 

From  the  start,  Hoechst  encouraged  close 
co-operation  between  universities  and 
industry,  and  links  were  established  with 
three  leading  German  medical  researchers 
—  Robert  Koch,  Emil  von  Behring  and  Paul 
Ehrlich,  all  of  whom  were  to  be  honoured 
with  Nobel  prizes.  Koch,  who  had  discovered 
the  tubercle  bacillus,  arranged  for  his 
tuberculins  to  produced  at  Hoechst. 
Although  this,  the  world's  first  bacteriological 
manufacturing  process,  did  not  produce  the 
hoped-for  remedy  for  tuberculosis,  the 
tuberculin  products  became  important  in 
diagnosis. 

Hoechst  are  currently  researching  new  vac- 
cines. Above  is  the  company's  UK  head- 
quarters at  Milton  Keynes. 


It  is  to  Emil  von  Behring  that  medicine 
owes  the  development  of  sera  and  vaccines 
against  diseases  such  as  diphtheria  and 
tetanus,  which  in  those  days  were  usually 
fatal.  After  great  difficulties,  Hoechst 
succeeded  in  producing  a  diphtheria  vaccine 
on  a  large  scale  and  in  reliable  doses. 

Paul  Ehrlich  was  encouraged  by  Hoechst 
because  of  his  interest  in  the  possible 
chemotherapeutic  uses  of  dyestuffs  and  after 
many  years  he  discovered  salvarsan  which, 
as  the  first  effective  treatment  for  syphilis, 
represented  the  beginning  of  modern 
chemotherapy. 

By  the  First  World  War,  the 
pharmaceuticals  division  was  able  to  offer  a 
range  of  products  esteemed  throughout  the 
world.  But  the  war  cut  Hoechst  off  from  the 
world's  markets.  Germany's  defeat  also 
meant  the  loss  of  all  patents,  payment  of 
heavy  compensation  and  the  handing-over  of 
large  guantities  of  drugs.  Yet  against  this 
difficult  background,  more  advances  were 
made  in  the  pharmaceuticals  division  and 
1922  saw  the  marketing  of  the  analgesic 
Novalgin. 

In  1923  the  company  began  the 
industrial-scale  manufacture  of  insulin,  using 
a  Canadian  process,  and  was  the  first -to 
market  insulin  purified  by  crystallisation,  a 
form  substantially  better  tolerated. 

By  1925  the  company  had  grown  so  much 
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that  a  new  company  was  formed,  I.G. 
Farben,  comprising  Farbwerke  Hoechst, 
Bayer  and  BASF. 

The  Second  World  War  once  again 
isolated  German  research  from  the  rest  of  the 
world.  Hoechst  managed  to  reach  a  level  in 
penicillin  research  which,  at  least  on  the 
laboratory  scale,  could  stand  comparison 
with  British  and  American  advances. 

After  the  war 

After  the  collapse  of  Germany,  all  had  to 
begin  again,  but  after  years  of  laborious 
reconstruction,  Hoechst  —  which  in  1951  had 
become  independent  again  as  the  result  of 
the  breaking  up  of  IG-Farben  into  its  three 
components  —  succeeded  in  catching  up 
with  the  international  competition. 

Industrial-scale  manufacture  of  penicillin 
had  started  in  1950,  and  in  1956,  Hoechst, 
together  with  Boehringer  Mannheim, 
inaugurated  a  new  era  in  the  treatment  of 
diabetes  with  the  introduction  of  oral  anti- 
diabetics such  as  Rastinon. 

The  pharmaceuticals  division  grew 
steadily,  a  process  marked  by  takeovers  and 
the  acguisition   of   holdings   in  other 


companies.  Hoechst  Pharma  division  now 
includes  Behringwerke  in  Marburg  and 
Cassella-Riedel  Pharma  GmbH.  In  1974  the 
company  acguired  a  majority  holding  in  the 
second  largest  French  pharmaceuticals 
concern,  Roussel-Uclaf. 

Hoechst  came  to  the  UK  in  1901, 
establishing  a  dyestuffs  factory  at  Ellesmere 
Port  by  the  banks  of  the  Manchester  ship 
canal.  Manufacture  of  pharmaceuticals 
started  here  in  1909,  mainly  the  local 
anaesthetic  Novocain  as  well  as  Pyramidon 
and  Suprarenin. 

The  headguarters  are  now  at  Hounslow, 
Middlesex,  and  pharmaceutical  research  is 
based  at  Milton  Keynes. 

In  1983  a  total  of  180,000  people  in  85 
countries  were  working  for  Hoechst,  36,000  of 
them  in  the  pharmaceuticals  division  alone. 
Of  these,  some  4,250  were  involved  in  the 
search  for  new  active  compounds. 

Last  year  Hoechst  spent  DM  735  million 
(about  £183m)  on  pharmaceuticals  research, 
and  the  pharmaceuticals  division  was  the 
company's  largest  sector,  contributing  18  per 
cent  of  the  total  turnover  of  DM  37,200 
million. 

The  most  recent  success  in  diabetes 


research  was  the  marketing  in  1983,  in 
Germany,  of  human  insulin  obtained  from 
porcine  insulin  by  a  biochemical  process. 
The  industrial-scale  production  of  human 
insulin  produced  by  genetic  engineering  is 
due  to  start  later  this  year.  Hoechst  are  also 
financing  basic  research  into  genetic 
engineering  at  the  Massachusetts  General 
Hospital  in  Boston. 

70  per  cent  key 

Key  areas,  which  today  account  for  70  per 
cent  of  Hoechst  Pharma's  world  sales,  are 
cardiovascular  drugs;  antibiotics;  biological 
products  such  as  sera,  vaccines,  plasma 
derivatives  and  fibrinolytics,  analgesics  and 
spasmolytics,  antidiabetics,  diagnostic  aids 
and  psychopharmaceuticals. 

In  searching  for  new  treatments,  Hoechst 
are  concentrating  on  pain  and  rheumatic 
disorders,  new  antibiotics  —  particularly 
those  effective  against  resistant  strains  — 
cardiovascular  disorders,  metabolic 
disorders  such  as  diabetics  and 
arteriosclerosis,  information  processes  in  the 
central  nervous  system,  and  endogenous 
defence  systems,  including  treatment  of  virus^ 
diseases  and  cancers. 


bring  Blisteze  out  in  sympathy. 


Cold  sore  sufferers  often  need  more 
than  sympathy.  They  need  Blisteze. 

Blisteze's  medicated  formula  quickly 
relieves  the  pain,  fights  the  infection 
and  helps  promote  rapid  healing. 


With  large  space  advertising 
appearing  in  eleven  top  women's 
magazines  throughout  the  year,  there' 
be  little  sympathy  for  you  if  you're 
out  of  stock. 


You  can  depend  on  DENDRON. 


Dendron  Ltd.,  94  Rickmansworth  Road,  Watford,  Herts.  WD1  7JJ.Tel:  (0923)  29251. 
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Biggest  yet  in  Brighton 


Interphex  '84  is  claimed  to  be  the  biggest  yet 
with  a  20  per  cent  increase  in  stand  space 
over  the  1982  event. 

With  more  than  400  suppliers  to  the 
pharmaceutical,  cosmetic  and  toiletries 
industries  taking  part,  the  exhibition  opens  in 
Brighton's  Metropole  on  Tuesday,  June  26 
running  until  June  29.  The  conference  also 
has  nine  half-day  sessions  ranging  from 
computer-assisted  production  and  design  of 
pharmaceutical  manufacturing  facilities  to 
novel  drug  delivery  systems. 

Free  tickets  to  the  exhibition  are  available 
in  advance  from  Cahners  Exhibitions  Ltd, 
Chatsworth  House,  59  London  Road, 
Twickenham  TW1  3SZ  (tel  01-891  5051).  The 
conference  costs  £40  per  half-day  session, 
£200  for  a  six-day  session  non-transferable 
personal  season  ticket  and  £350  for  a 
company  season  ticket  giving  1 1  admittances 
in  any  combination.  The  one-day  Parenteral 
Society  seminar  costs  £65  for  members  and 
£80  for  others. 

A  number  of  manufacturers  specialising 
in  clean  room  eguipment  will  be  exhibiting. 

MDH  (stand  1717)  claim  to  be  one  of  the 
few  UK  companies  offering  a  'complete 
package'  from  one  source  for  contamination 
prevention  and  environmental  control.  The 
company  says  it  can  provide  clean  rooms  for 
research,  microbiological  testing  or 
production  for  hospitals,  pharmaceutical  or 
chemical  organisations. 

Luwa  (UK)  ( 1301 )  specialise  in  complete 
system  design,  installation  and  maintenance. 
The  company  plan  to  exhibit  the  patented 
CG  laminar  flow  distributor  which  produces 
even  air  flow  with  low  pressure  drop  and  can 
be  tailor-made  to  suit  any  form  of 
pharmaceutical   processing   and  filling 


C&D's  Interphex  preview 
concentrates  on  some  of  the 
newer  products  intended  for 
small  scale  manufacture  or 
research  applications  on  show 
this  year. 


machines  to  minimise  air  flow  rates.  The  SLE 
unit,  stainless  steel  portable  sterile  air  system 
is  to  be  displayed.  It  is  claimed  to  be  ideal  for 
laboratories  and  R&D  operations. 

Clean  room  clothing  will  be  on  show  from 
companies  such  as  Micronclean  (206) 
showing  Micron  superweave  fabric  for  the 
first  time. 

Contamination  Control  Apparel  (1514) 
will  have  a  new  hard  wearing  ceramic 
terylene  overboot  at  the  show.  It  is 
autoclavable,  washable  and  dry  cleanable.  It 
has  a  reinforced  nitrile  rubber  sole  which 
stands  up  well  to  broken  glass  ampoules,  says 
the  company. 

Autoclavable  shoes  and  overshoes  will 
also  be  shown  by  Countdown  Clean 
Systems.  They  are  to  exhibit  these  and  other 
clothing  in  the  Ambassador  Room.  Other 
products  inlcude  non-shedding  photocopy 
paper,  computer  paper  and  notebooks,  and  a 
range  of  garments  for  less  critical  areas. 

Portable  fume  hoods  which  eliminate 
harzardous  and  noxious  gases  by  filtration 
without  ducting  are  to  be  shown  by  Bigneat 
(1306).  And  the  Cytox  safety  cabinet  mark  II, 
designed  for  dispensing  cytotoxic  drugs,  is  to 
be  the  central  feature  of  the  Envair  (UK) 
stand  (311).  Filtered  Air  Systems  (306)  will 
have  their  latest  laminar  flow  eguipment  on 
show.  A  special  feature  is  to  be  a  vertical  flow 


Class  1 

microbiological 
safety  cabinet 
made  by  MDH  for 
laboratory 
processes  in 
manufacturing 
and  research  (left). 
Below  one  of 
Bactomatic's 
microbial 
monitoring 
systems 


enclosure  made  in  grade  316  stainless  steel. 

Palletower  (GB)  (1300)  will  be  at 
Interphex  for  the  first  time.  They  will  be 
showing  a  range  of  storage  and  handling 
eguipment  particularly  suitable  for 
pharmaceutical  production  areas.  The 
display  is  to  include  aluminium  and  plastic 
pallets,  stainless  steel-topped  tables,  plastic 
box  pallets,  aluminium  modular  shelving  and 
a  stainless  steel  hand  pallet  truck. 

Graham  Roll  Feed  Labelling  Systems 
(5102)  have  a  range  of  self-adhesive  labelling 
eguipment  extending  from  small  bench 
applicators  via  automatic  systems  to  work  with 
existing  conveyors  to  a  fully  automatic 
labeller  suitable  for  ampoules,  vials  and 
round  containers  up  to  102mm  in  diameter. 
Three  examples  of  the  company's  Mainliner 
range  are  to  be  on  show  including  a  simple 
bench  model  able  to  handle  a  wide  range  of 
round,  rectangular  and  shaped  containers 
without  changing  parts. 

There  are  to  be  various  companies 
showing  tamper-evident  closures,  among 
them  Alamac  Services  (4216)  are  to  exhibit 
PVC  shrink  sleeves.  These  offer  a  low  cost, 
unobtrusive,  yet  reliable  system,  says  the 
company.  By  applying  slight  heat  to  the 
sleeve  which  is  placed  over  the  neck  of  the 
pack,  the  PVC  shrinks  to  fill  the  neck  exactly 
and  creates  a  tight  lip  over  the  rim.  Once 
sleeved  the  pack  cannot  be  opened  and 
resealed  as  the  PVC  visibly  tears  giving  full 
tamper  evidence,  says  the  company. 

A  newly  developed  sonic  device  to  make 
gelatine  capsules  tamper  evident  is  being 
shown  by  R.P.  Scherer  Hardcapsules 
(3008).  It  welds  together  the  body  and  cap  of 
a  filled  hardshell  capsule  after  which  any 
attempt  to  open  becomes  clear,  says  the 
company. 

United  Closures  &  Plastics  have  a 
pilfer-proof  version  of  their  Clic-loc  CRC. 
The  closure  incorporates  a  plastic  tear-off 
band  which  has  to  be  removed  before  it  can 
be  opened. 

The  company  are  to  introduce  a  Clic-loc 
safety  pack  consisting  of  amber  polystyrene 
dispensing  bottles  from  16ml  to  165ml  with 


With  the  new  Combihesive  Flexible 
Flange,  Surgicare  can  now  offer  even 
greater  comfort  for  stoma  patients. 

This  new  flange  has  an  ultra  slim 
profile  for  greater  flexibility  and  a  more 
discreet  outline  under  clothing. 

The  pliable  fabric  support  collar  is  not 
only  soft  on  the  skin,  but  also  easy  to 
apply  and  remains  securely  in  place  - 
even  while  bathing. 

With  the  incomparable  protection  of 
Stomahesiver  it  all  adds  up  to  a  more 
secure,  slim  and  flexible  system  that  sits 
comfortably  on  your  patient. 


comfo 


Please  send  me  further  information  on 
the  Combihesive  Flexible'"  Flange. 


Hospital/Health  Centre 


No  stamp  required.  Address  to: 

Squibb  Surgicare  Limited,  Freepost  TK245,  Squibb  House, 
141-149  Staines  Road,  Hounslow,  Middlesex,  TW3  3JA. 


An  important  announcement  on  head  louse  eradication 


The  Right  Approach 


*  Suleo-C  shampoo  contains 
carbaryl  -  the  only  human  insecticide 
without  a  single  reported  case  of 
louse  resistance 

*  Suleo-C  shampoo  is  an  effective 
pleasant-to-use  alternative  when 
lotions  are  not  tolerated 

Carbaryl  is  a  potent  insecticide.  You  can 
help  to  retain  its  efficacy  by  - 

-  ensuring  that  users  read  the 
instructions  inside  every  pack,  since 
incorrect  use  of  insecticides  may 
encourage  resistant  strains 

-  storing  Suleo-C  shampoo  away  from 
heat 


suleo-c  q  ii  [r\.r 

carbaryl  ^fJ\ 
shampoo  Q|-[)ary| 

shampoo 


Easily  applied 
effective  control  for 
head  lice. 


Harmless  to  hair  and 
scalp.  Pleasant  to 
use  and  easily 
applied  in  the  home. 

Keep  bottle  in  the 
carton  and  store  in  a 
cool  place. 


SULEO-C 

shampoo 

with  carbaryl  0.5%  w/w 

the  EFFECTIVE  alternative  to  lotion  treatments 

Another  guaranteed  product  from  International  Laboratories,  Wilsom  Road,  Alton,  Hants  GU34  2TJ 


INTERPHEX 


corresponding  Clic-loc  closures  in  a  single 
carton. 

Barker  Perkins  Chemical  Machinery 
(1015)  are  to  show  three  machines  from  their 
range  of  pharmaceutical  granulators 
covering  10  litre,  60  litre  and  600  litre 
capacities.  The  10  litre  model  has  been 
designed  for  laboratory  research  and 
development  work,  says  the  company.  It  can 
handle  batches  as  small  s  2kg  to  4kg  dry 
weight.  The  vessel  and  impeller  have  the 
same  design  parameters  as  the  company's 
larger  machines  ensuring  accurate  scale  up, 
it  says. 

A  seguential  Perifill  peristaltic  pump  is 
one  of  the  exhibits  from  Jencons  (Scientific) 

(1303A).  It  has  a  0. 1ml  to  700ml  output  at  slow 
or  sequential  speed  and  has  an  unusual 
delivery  rate  sequence  which  prevents 
splashing  against  dry  surfaces  for  the  initial 
fill  and  slows  towards  the  end  preventing 
overspill,  says  the  company. 

A  microbial  monitoring  system  from 
Bactomatic  (416)  is  claimed  to  provide  test 
results  in  hours  rather  than  days.  The 
Bactometer  123  is  computer  assisted  and 
capable  of  testing  up  to  512  samples 
simultaneously.  It  can  measure  conductance, 
capacitance,  or  impedance  changes  in  the 
samples  —  where  previous  systems  used  only 
impedance  technique  —  allowing  the  most 
appropriate  measurement  to  be  selected. 

The  microprocessor  keeps  track  of 
sample  identity  and  presents  results,  as  they 
occur,  on  a  colour  visual  display  unit.  A 
printer  provides  permanent  QC  records.  An 
essential  part  of  the  system  is  a  new 
processing  unit  which  will  analyse  up  to  128 
samples  in  two  separately  controlled 
incubator  chambers.  The  chambers  operate 
from  10°C  below  ambient  to  45°C  facilitating 
detection  of  yeasts,  moulds  and  other  low 
temperature  organisms,  says  the  company. 


Below  a  10L 
granulate*  from 
Barker  Perkins 


One  of  Graham  Roll  Feed  Labelling 
Systems'  labellers 

Three  additional  processing  units  may  be 
added  to  the  system  to  give  512  samples.  A 
graphics  programme  allows  up  to  six 
electrical  response  curves  to  be  displayed 
simultaneously  on  a  colour  monitor.  This 
provides  a  comparison  of  micro-organism 
growth  patterns,  a  facility  which  is  proving  an 
important  feature  in  certain  biotechnology 
applications,  says  Bactomatic. 

Roth  Scientific  (1303C)  is  featuring  a 
new  automatic  dissolution  test  apparatus.  It  is 
part  of  the  range  of  Pharma  Test  instruments 
and  is  a  continuous  flow,  discrete  sampling 
apparatus,  microprocessor  controlled  with 


user-designed  programs.  The  system  allows 
monitoring  and  adjustment  of  pH,  sample 
dilution,  and  in  addition  of  fraction  collectors. 
It  can  also  be  connected  to  liquid 
chromatography  systems. 

Elga  (4201)  are  showing  a  new  range  of 
fully  automatic  two-bed  de-ionisers  among 
the  water  purification  systems  on  their  stand. 
The  company  is  to  demonstrate  how 
purification  systems  can  be  replicated  and 
miniaturised  for  installation  in  QC  or  pilot 
production  areas. 

New  QC  equipment  from  Copley 
Instruments  (2010)  includes  a  computerised 
system  for  measuring  the  weight,  variation, 
thickness  and  hardness  of  tablets  and  an 
electronic  tablet  hardness  tester.  The 
company's  Dissofract  automated  sampling 
system  has  been  developed  for  controlled 
drug  release  testing. 

The  Monitor  family  of  weighing  systems 
for  rapid  weighing  of  tablets  and  capsules  is 
to  be  demonstrated  by  C.I.  Electronics 
(2013).  Variations  are  available  for  QC 
production,  bulk  sorting  and  automatic  press 
control.  Their  range  also  includes  dedicated 
weight  processors  for  EP,  BP  and  EEC  weight 
control. 


A  sequential 
Perifill  peristaltic 
pump  from  Jencons 
(scientific)  with  a 
delivery  rate 
sequence  claimed 
to  prevent 
splashing  and 
overspill 


BEECHAM 
PROPRIETARIES 

Prices  effective  from  18th  June,1984 


Sales 

Retail 

Units 

Standard 

Status 

Price 

per 

Wholesale 

Product  Description 

per 

Case 

Price 

Unit 

Per Case 

Incl. 

Excl. 

VAT 

VAT 

Pence 

£ 

BEECHAMS  POWDERS  HOT  LEMON 

Standard  (5  sachets) 

GSL 

81 

24 

12.92 

Large  (10  sachets) 

GSL 

129 

6 

5.14 

Single  Sachets 

GSL 

20 

30 

3.99 

DAYNURSE 

Capsules  (20  Capsules) 

P 

165 

12 

13.15 

VENO'S 

Honey  &  Lemon; 

Original  with  Expectorant; 

Adult  Formula 

100  ml  (new) 

GSL 

1  10 

12 

8.77 

160  ml  (new) 

GSL 

148 

6 

5.90 

All  case  forms  subject  to  the  addition  of  15%  Value  Added  Tax. 

All  above  prices  are  Resale  Price  Maintained. 

GSL:    Medicine  for General Sale.  Wholesalers  must  hold  a  Wholesale  Dealer's 
Licence  (Medicines  Act,  1968 '). 

P :        Sale  is  restricted  to  persons  lawfully  conducting  a  Retail  Phan  nacy 

business  or  to  holders  of  a  Wholesale  Dealer's  Licence  (Medicines  Act, 
1968)  for  sale  to  the  lawful  conductor  of  a  retail  pharmacy  business. 

BEECHAM  PROPRIETARIES 
BEECHAM  HOUSE      BRENTFORD     MIDDLESEX TW8  9BD 
TELEPHONE:  01-560  5151 
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YOU  ONLY  NEED 
THESE  3  FIXATIVES 
TO  SECURE  YOUR 
PROFITS  NICELY 

75%  of  all  sales  come  from  Stafford-Miller 
denture  fixative  brands,  primarily  Super 
Wernets,  Super  Poli-Grip  and  Dentu-Hold  - 

,  each  No.  1  in  their  respective 
fields  of  Powder,  Cream  and 
Liquid  fixatives. 

So  your  customers  need 
go  no  further. 

All  their  needs  are  met 
J  by  these  three  brands. 
All  are  getting 
solid  advertising 
support  during 
1984.  With 
/    more  than  £1,000,000  behind 
l-  -  the  three  leading 
brands,  they're  going  to  get  a  lot  of 
notice,  in  this  dynamic  market.  ,  - 

And  if  you  make  sure  ^*^VC%^o\* 
of  being  well  stocked  ;^|« 
with  these  three 
category  leaders,  you 
can  take  a  confident  bite  at  the  profits. 


SUPER  WERNETS  •  SUPER  POLI-GRIP  •  DENTU-HOLD. 

Stafford-Miller:  the  first  name  in  denture  care. 


entUre  P. 

nd  Co, 


BUSINESS  NEWSi 


Polaroid  out  of 
sunglass  distribution 


Polaroid  have  appointed  Crofton 
Optical  sole  UK  distributors  of  their 
sunglass  products.  This  has  been  done 
so  Polaroid  can  concentrate  their  own 
marketing  resources  on  photographic 
goods. 

Crofton  —  who  already  market  Raycroft 
opthalmic  frames  and  the  Le  Specs 
sunglass  collection  —  take  over  Polaroid 
distribution  on  October  1 .  Polaroid  will 
continue  to  offer  marketing  back-up  in  the 
form  of  advertising,  sales  promotion,  POS 
material  and  after-sales  service.  They  will 
also  maintain  "stringent  guality  control"  on 
Polaroid-branded  glasses  " —  after  all,  it's 
our  name  which  appears  on  the  finished 
product." 

Recent  market  research  from  Crofton 

Prices  on  target 
says  Minister 

The  Department  of  Employment  retail 
prices  index  for  all  items  reached  351 .0  in 
May  (January  1974  =  100).  This  represents 
an  increase  of  0.4  per  cent  on  April  (349.7) 
and  an  increase  of  5. 1  per  cent  on  May 
1983  (333.9). 

Employment  Minister  Tom  King 
welcomes  this  slight  drop  from  April's 
annualised  increase  of  5.2  per  cent.  The 
Government's  target  of  4.5  per  cent  by  the 
end  of  the  year  still  stands,  he  said. 

"However,  I  hope  no-one  will  forget  that 
our  inflation  rate  is  still  too  high  in  relation 
to  our  competitors.  We  must  do  what  we 
can  to  get  inflation  even  lower  and  ensure 
that  we  can  compete  overseas". 


shows  consumer  awareness  of  the  Polaroid 
name  at  97  per  cent  prompted  —  "well 
ahead  of  its  nearest  competitors."  They 
promise  TV  support  for  the  Polaroid  range 
next  year. 

Crofton  also  plan  a  "professional"  range 
of  Polaroid  sunglasses  aimed  at  the 
specialist  optician  market. 

They  believe  this  sector  of  the  market 
will  wish  to  extend  their  range  of 
merchandise  if  changes  in  legislation  leads 
to  deregulation  in  the  supply  of  reading 
glasses. 

There  will  be  no  change  in  the  numbers 
employed  by  the  Polaroid  sales  force,  says 
the  company.  Reps  have  been  involved  in 
areas  other  than  sunglasses  anyway,  and 
would  now  have  more  time  to  concentrate 
on  other  product  groups. 


UK  profits  drop 
for  Beecham 

Beecham  Group  have  increased 
pre-tax  profits  by  13  per  cent  in  the  year 
to  March  31 ,  despite  a  drop  of  £3.5 
million  in  the  United  Kingdom's 
contribution. 

International  sales  rose  14.2  per  cent  to 
reach  £1 ,944m,  generating  profits  of 
£267. 9m.  The  UK  made  £86. 8m  on  sales  of 
up  £42m  at  £675. 6m. 

Pharmaceuticals  business  contributed 
£553m  to  sales  (1983:£533.7m).  Consumer 
operations  accounted  for  the  remaining 
£1, 391.0m  (£1,168. 7m).  Pharmaceuticals 
accounted  for  48.6  per  cent  of  profits  — 
£130.  lm. 

Profits  in  Britain  were  hit  by 
Government  restrictions  on  drug  prices 
and  the  loss  of  the  important  Nigerian 
market,  where  export  barriers  were 
brought  down  last  November. 


Alka-Seltzer,  Buf-puf  and  Coppertone  balloons  were  among  those  celebrating  aviation 
history  at  Leeds  Castle,  Kent,  last  week 


THE  RETAIL  CHEMISTS  EXHIBITION 


•£HEM 

Now  at 


National  Hail  OLYMPI A  London w.14 16-18  September  1984 

SpaceDetaiisfrom:  FOR  PROFESSIONAL  AND  TRADE  BUYERS  ONLY 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  Street,  London  W2  3RB.  Tel:  01-262  2886.  Telex:  25271  (Kenwod)  G.  Trafairs. 


Chemist  &  Druggist  23  June  1984 
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BUSINESS  NEWS 


Female  thieves 
"favour  chemist 

Young  females  are  responsible  ior  more 
shoplifting  of  chemists  goods  than  any 
other  group,  say  security  specialists 
Group  4.  Close  behind  come  the  over- 
sixties. 

Group  4's  statistics  contradict  a  report 
in  C&D  (June  9)  based  on  figures  from  the 
National  Association  for  the  Care  and 
Resettlement  of  Offenders  which  said  that 
the  typical  shoplifter  for  goods  in  general  is 
young  and  male. 

Group  4  compiled  the  statistics  from  a 
sample  of  more  than  1 ,000  arrests,  made  by 
their  detectives  in  UK  stores  during  the  first 


half  of  this  year. 

While  more  men  appear  to  steal 
stationery  and  records,  in  the  chemist 
category  the  main  offenders  are  women. 
After  food,  chemist  goods  (drugs, 
cosmetics,  perfume,  toiletries)  are  the  most 
popular  item  for  the  over-sixties.  Most  of  the 
goods  taken  range  in  price  from  £1  -£5  and 
most  are  stolen  towards  the  end  of  the  week 
and  between  12  noon  to  3pm. 

In  America  the  picture  is  very  different. 
There  the  over-sixties  steal  only  one-third  as 
much  from  chemist  shops  (presumably 
drug  stores)  as  UK  people  of  that  age 
group. 

Group  4  report  that  in  the  UK  80  per 
cent  of  all  arrested  shoplifters  are  now 
prosecuted.  Group  4  are  part  of  Europe's 
largest  security  group. 


LRC  profits 

up  23  pc  

LRC  International  increased  profits  by 
23  per  cent  to  f  15m  in  the  year  to  March 
31 .  Sales  rose  1 1  per  cent  to  reach 
£159.4m. 

The  industrial  division  led  profits 
growth  with  a  contribution  of  £4.  lm  at  the 
operating  level  —  a  46  per  cent 
improvement  on  the  previous  year.  This 


was  achieved  on  sales  up  £8. 5m  at  £41 .8m. 
Most  of  the  credit  is  given  to  Colourcare. 

LRC  Products'  performance  was 
steadier,  with  sales  £268,000  higher  at 
£47. 23m  contributing  profits  of  £6. 47m 
(1983:  £6. 18m). 

European  and  North  American 
operations  are  credited  with  strong 
performance,  as  is  Haffenden 
Ruchborough. 

Company  directors  say  they  are 
"confident  the  current  year  will  produce  a 
further  advance  in  sales  and  profits". 


Product  plans 
from  Britpharm 

The  three-fold  marketing  plans  of 
Britpharm.  a  new  company  formed  last 
year,  were  revealed  last  week  when 
one  of  its  subsidiaries.  Off  Prescription 
Medicines,  sponsored  a  Sandown  Park 
race  under  the  title  the  "Foltene  hair 
fitness  Alington  Stakes." 

The  brand  {C&D  April  7)  received  the 
usual  on-course  promotion,  and  the  race 
was  televised. 

Britpharm,  the  parent  company,  are  to 
release  ethical  pharmaceuticals  around  the 
end  of  this  year  and  early  in  1985.  Four 
products  are  currently  in  the  pipeline  — 
metoclopramide,  sodium  valproate, 
naftidrofuryl  and  a  sustained  release  form  of 
oxprenolol.  Later  in  1985  it  is  hoped  to  have 
a  range  of  dermatological  products, 
currently  undergoing  clinical  research  at  a 
number  of  UK  hospitals,  including 
metronidazole  dusting  powder  for  infected 
ulcers  and  wounds,  and  a  new  treatment  for 
herpes  recurrences  (both  cold  sores  and 
genital  herpes). 

Another  branch  of  the  group  is 
Alternative  Medicines,  which  plans  to 
launch  a  ginseng  and  honey  preparation 
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soon,  and  Magnium  —  a  magnesium 
lactate  dietary  supplement.  Soon  to  come 
from  Off  Prescription  Medicines  is  Seal  a 
Bite,  a  "simple  skin  application  for  minor 
bites  and  stings." 

Britpharm  were  capitalised  in  October 
1983.  Managing  director  Brian  Robinson 
went  to  the  city  and  secured  investment  of 
some  £1 .3m  from  investors  including 
Cornhill  and  Legal  &  General.  Mr 
Robinson  has  an  industry  background  from 
Brocades. 

Among  the  other  executives  are  David 
Wren  (formerly  president  of  Ayerst  in 
Canada  and  director  responsible  for 
ethicals),  John  Ahern  (formerly  vice- 
president,  Merck,  Sharp  &  Dohme),  Joe 
Eastwood  (formerly  with  Wyeth  in 
regulatory  affairs  and  Britpharm's  technical 
director),  together  with  two  non-executive 
directors  —  Sir  Robert  Marshall  (chairman) 
and  Dr  Nigel  Harvey  (medical  director). 

Tombstones'  out? 

The  Institute  of  Chartered  Accountants  is  to 
consider  loosening  the  laws  on  advertising 
by  its  members.  Only  "tombstone"  ads  are 
allowed  at  present,  but  if  the  association's 
council  meeting  on  July  4  agrees,  any 
format  may  become  permissible. 


Underwoods  are  using  this  specially- 
painted  double  decker  bus  to  promote  their 
D&P  service  in  London.  Its  route  takes  it 
throughout  the  West  End,  and  it  will  be  on 
view  for  a  year 


Sainsbury  yes' 
to  late  nights 

Sainsbury  have  come  out  in  favour  of 
longer  weekday  trading  in  their  annual 
report,  but  remain  sceptical  regarding 
the  benefits  of  Sunday  opening  for 
supermarkets. 

Chairman  Sir  John  Sainsbury  says 
current  shop  hours  legislation  is  "badly  in 
need  of  reform  to  reflect  great  changes  in 
the  pattern  of  shopping." 

He  adds  that  the  company  looks  forward 
to  a  "greater  freedom  to  trade  later  on 
weekdays,"  and  is  confident  this  will  be 
welcomed  by  many  customers. 

"However,  we  are  concerned  by  the 
inflationary  and  other  economic  and  social 
conseguences  likely  to  arise  should 
supermarkets  be  drawn  into  the  high  cost  of 
Sunday  trading  in  a  static  food  market." 

There  is  still  no  firm  indication  of  a 
publishing  date  for  the  shop  hours 
committee  of  inguiry  report,  but  the  Home 
Office  says  late  July  is  "on  the  cards". 

UK  subsidiary 
for  Knoll  AG 

Knoll  AG.  part  of  the  German  BASF 
Group,  have  set  up  a  British  subsidiary 
called  Knoll  Ltd.  based  at  Burgess  Hill 
in  Sussex. 

Knoll  are  primarily  involved  in  the 
treatment  of  cardiovascular  disease,  and 
have  several  products  already  on  world 
markets.  These  include  Securon,  launched 
here  two  weeks  ago,  and  a  range  of 
verapamil  treatments. 

Managing  director  of  the  new  company 
is  Albert  Gussmann  from  Knoll  AG.  Bryan 
Rigby,  manging  director  of  BASF's  UK 
operation  will  also  join  the  board. 

Thames  Laboratories  have  moved  to  5 
Lower  Sguare,  Isleworth,  Middlesex  (tel 
01-568  7071). 
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Appointments 


Do  you  enjoy  writing? 

. . .  then  put  your  talents  to  the  test  through  a  career  in 
pharmaceutical  journalism  with  Chemist  &  Druggist.  Writing 
ability  is  only  the  start  however:  you  must  have  a  keen  interest  in 
all  matters  concerning  the  profession,  from  the  science  and 
products  to  the  politics  and  business  management. 
You  must  also  have  an  inquiring  mind  and  a  keen  sense  of  what  is 
"news".  In  journalism  you  will  both  satisfy  your  curiosity  and 
broaden  your  horizons,  but  candidates  will  be  expected  to  have 
had  some  experience  in  pharmacy  practice  since  registration. 
C&D  is  located  in  modern  offices  in  the  centre  of  Tonbridge,  Kent 
and  the  company  offers  excellent  conditions  of  employment.  To 
find  out  more,  write  with  cv  and  current  salary  to 
R  E  Salmon,  MPS,  Editor/Publisher,  Chemist  &  Druggist: 


Benn  Publications  Limited  Rgjrn 
Sovereign  Way,  Tonbridge 
KentTN9iRW. 


Agents 


Following  a  highly  successful  launch  in  Central, 
South  West  and  Granada  TV  areas,  we  are  now 
looking  for  agents  to  sell  Jess  Toothbrushes  to 
wholesale  and  retail  chemists  in  most  areas.  We  offer 

our  customers  superb  quality,  very  competitive 
prices,  good  profit  margins  and  an  excellent  range  of 
display  material.  We  have  already  sold  nearly  two 
million  brushes  through  a  limited  number  of 
accounts.  Our  customers  inform  us  that  our  products 
easily  outsell  other  brands  and  many  of  them  state 
that  since  stocking  Jess  their  overall  toothbrush 
business  has  increased  dramatically. 
If  you  wish  to  sell  the  best  toothbrush  deal  available 
today,  please  telephone  0562  700478  in  first 
instance. 

(TRADE ENQUIRIES  WELCOME) 


Courses 


CLINICAL  AND  MANAGERIAL  STUDIES 
IN  COMMUNITY  PHARMACY 

A  course  of  60  sessions  to  be  held  at 
Department  of  Pharmacy,  Chelsea  College 
designed  primarily  to  help 
PRE-REGISTRATION  STUDENTS 
develop  patient  counselling  and  managerial  skills 

Commencing  date  3  October  1984 

Syllabus  and  enrolment  forms  from 
Room  14A 
Chelsea  College,  University  of  London 

Manresa  Road,  London  SW3  6LX. 
Tel:  01-351  2488  Ext.  2420  (mornings) 


Shopfitting 


\s  thfs  you! 


? 
> 


ft  IS# 


K  then  go 
.Continental 


LEXDRUM 

0626  832308 


OFFER  A  PROFESSIONAL 
MTTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

i  Chappie  Rd,  Bovey  Tracey,  Devon. 

I  0626  832308 


s*1 


6  r^&^^^f^ 


Quality  and  original  Continental 
Systems  plus  total  package  NPA 
recommended  NO  system  matches 

UMDASCH  for  quality. 
Prices  pleasantly  competitive.  See 
for  yourself . . .  there's  no  obligation. 

Apeils  Systems  Ltd 
Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton,  Bedfordshire. 
Ring  Luton  (0582)  457111  NOW! 


HOSPITAL  AND  COMMUNITY  PHARMACY 
DISPENSARY  DESIGN  AND  FITTINGS 


Fplan  Eslate,  New  Road,  Ne' 


73-517711  Teles:  S720K 
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Shopfitting 


marspec 

^SJ SHOPFITTING  LTD 

Attractive  modular  shopfittings  at 
competitive  prices. 

For  a  new  perspective  in  pharmacy  design 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton,  Exeter,  Devon 


MYERS  PHARMACIES 

Specialist  interiors  for  pharmacies 
and  dispensaries. 

The  Myers  Formula 

takes  the  headache  out  of  refits. 

Myers  Pharmacies,  229  Green  Lane,  llford,  Essex  IC1 1XR 
Tel:  01-590  3575 


(LuxLine 


SHOPFITTING 
SERVICE 


N.P.A  Er  NUMARK  APPROVED 

FREE  PLANNING  AND  ADVICE.  FOR  YOUR  SHOPFITTING  PROJECT. 


Contact: 

LUXLINE,  8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
Tel:  0525  381356. 


SHOPFITTING 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sen\  by 
return  of  post.  ^Z^cj 

Group 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA11  9BE 
Tel:  Gravesend  (0474)60671 


SPECIALIST  in 
PHARMACIES  and 
DISPENSARIES 

•  Highly  recommended  • 
Phone  061  -445  3506 


Consult:  H.A.  Peyser, 
20  Fairfax  Ave.,  Didsbury, 
MANCHESTER  M20  OA]. 


ALUMINIUM  SHOPFRONTS 
&  INTERIOR  FITTINGS 

at  competitive  prices.  For  a  free 
quotation  in  London,  Essex, 
Kent,  Berks,  Surrey,  Sussex 
and  Hants. 

Tel:  (0903)  32664.  24  hour. 
Ansafone.  Nufront  Shopfitters. 


Stock  for  Sale 


JUST 

PERFUMES 

457B  ALEXANDRA  AVENUE,  RAYNERS  LANE,  HARROW,  MIDDX. 
Tel:  01-866  4563  -  01-868  0100 
Telex:-8954667  VBSTLX  REF  SMY 
Largest  selection  branded  perfumes  in  the  UK. 
 Open  Sundays  —  10am  to  2pm  


Stock  for  Sale 


FOR  SALE 

Manufacturers  surplus  stocks,  large  sheets 

faced  chipboard,  14  colours,  300  double 
bowl  single  drainer  sinks,  metric  +  imperial. 

Corner  +  L  brackets.  Kitchen  doors  + 
drawers,  metric  +  imperial.  Solid  American 
oak  planking  +  blocks.  Drawer  drain 
runners  +  kitchen  cab  fittings  etc. 
To  be  sold  as  a  whole  or  part  lot. 

Tel:  Walsall  (0922)  21042 
Horracks  Hobbies 
191-192  Stafford  Street,  Walsall. 


KIS  MAGNUM 

MINI  LAB  FOR 
SALE 

(Purchased  Jan '84) 
COST  £20,378  Exc  VAT 
Tel:  Coventry  417158 


PERFUMES 

Wide  range  of  branded  perfumes  and  toiletries  available. 
Contact: 

DM  WHOLESALE  SUPPLIES  LTD, 
203  EAST  LANE,  NORTH  WEMBLEY,  MIDDX. 
TEL:  01-904  9920  /  3394 

for  our  current  price  list. 
Open  9am  —  6pm  Mon-Fri 
10am  —  2pm  Sundays. 


GINSENG  CAPSULE 

MULTI  VITAMINS 
VITAMIN  B- VITAMIN  E 

Natural  Kidney  Bean  Extract  for 
starch  eaters  who  wish  to  slim. 
FRUSTRATED  EXPORT  ORDER 
COMPETITIVE  PRICES 

Tel:  0449  612137 


ALAMI  IMPORTS  &  EXPORT  LTD 

El 


Handkerchiefs  loose  and  boxed 
range  of  tea  towels.  Jacquard  and 
handloom  towels,  pillow  cases 
yellow  dusters,  face  cloths,  baby  ^jc^itj 
nappies,  terry  socks.  GEl££^S< 
I  S  ggE  gtjgBULK  INQUIRIES  WELCOME 


H0PEGLADE  HOUSE 
19,  23  KINGSLAND  ROAD 

LONDON  E2  8AA 
Tel:  01-729  5501  (4  lines) 

Cables:  SUNAMEX  LONDON  Telex  893903  ALAMI  C 


Stock  Wanted 


Personal  Weighing  Machines 


Coin  operated  type 
required  immediately  for 
cash. 

We  will  collect  anywhere. 

Please  contact: 

S.  GUNDLE, 

Rolls  Scales  Ltd,  Royal  East 

St,  Leicester. 
Or  phone:  Leicester  59943 
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Professional  Prescription 
Computer  Labelling 


The  Key  to  Quality  Labelling 

1500  satisfied  customers 
catit be  wrong! 

John  Richard! on  Computer!  ltd  \ 


Now  being  used  in  Retail  and  Hospital 
pharmacies  all  over  the  country,  the 
Richardson  system  has  acquired  an 
unrivalled  reputation  for  speed,  ease  of 
use  and  professional  quality.  We  a 
could  show  you  why -but  if  you  J| 
would  prefer  to  ask  a  Richardson     / 1 
user,  there  must  be  one  nearby!  ^jj^ 
Prices  from  £1165.  MDj) 


Unit  337,  Walton  Summit,  Bamber  Bridge,  npa 
Preston,  Lanes.  PRS  8 AH.  Tel:  Preston  323763  Recommended 


COMPUTER  LABELS 

MONEY  BACK  GUARANTEE 

To  all  HX20  Printer  Users  EG  Oralable  etc. 
AT  LAST 

We  have  labels  that  work!!  Just  send  in  a  15  days  post 
dated  cheque  of  £2.00  payable  to 


24  Beddington  Lane,  Croydon,  Surrey. 

We  will  send  you  a  roll  to  try  out.  If  you  are  still  not  satisfied 
  just  stop  the  payment. 


Import/Export 


IMPORT  /EXPORT 

Call  us  for  the  most  competitive 
prices;  the  best  range;  the 
quickest  service;  cash  and 
carry. 

CONTACT:  EURO  CHEM  LTD 

Southway,  Walworth  Ind.  Estate,  Andover, 
Hants.  Tel:  0264  59872/59585 


Business  for  Sale 


BROMLEY,  KENT 

DRUGSTORE  FOR  SALE 

Situated  on  Main  Road 
Turnover  in  excess  of  £30,000  pa 


With  excellent  potential  as  Pharmacy 
Outlet 


Offers  around  £45,000  sav  leasehold  with 
flat. 


Please  apply  BOX  C&D  3054 


/ 


Property  for  Sale 

Trade  Services 

SE  LONDON 

PROMINENT  MAIN  ROAD 
CORNER  POSITION 

Highly  successful  retail  chemist 
with  potential  for  expansion. 
Lease  to  include  living 
accommodation. 

Telephone:  01-764  1501 

TABLET  COUNTER  & 
LABEL  PRINTER 
RENTALS 

PHONE  KIRBY  OLDHAM 
061  620  1421 

Business  Opportunities 


BUSINESS 
OPPORTUNITIES 

Expand  to  Northern  Ireland.  1650  sq  ft  premises 
available  in  prime  shopping  area.  Central 
Belfast.  Recently  equipped  for  toiletries, 
sundries  etc. 
Genuine  reason  for  disposal. 

Apply  to  BOX  C&D  3055. 


Trade  Services 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  .  .  . 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED 
Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire 
Telephone:  0283  221616.  Telex  341345 


asptia  Qmiim 


Always  required  for  export  branded 
cosmetics,  toiletries  and 
pharmaceuticals. 

46  Cricklewood  Lane,  London  NW2  1HD. 
Telephone:  01-450  3642 


DO  YOU  KNOW  THIS  MAN  YET 

If  not  —  maybe  you  should.  He  can  save 
you  £'s  £'s  £'s 

Unbelievable  offers  on  Meto 

price  guns  and  labels. 

Send  for  details  to  (No  stamp  required) 

Low  Price  Label  Co 

FREEPOST,  Department  CD 

88  Southbourne  Grove,  Westcliffe  on  Sea, 

Essex  SS0  3BR 

or  telephone  0702  333761 


TOM  L  YDON 
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PEOPLE 


An  OBE  and 
two  MBEs 
for  pharmacy 

A  community  pharmacist,  a 
hospital  pharmacist  and  the 
executive  director  of  the 
Proprietary  Association  of  Great 
Britain,  pharmacist  John  Wells, 
have  been  honoured  in  the 
Queen's  Birthday  Honours  list. 

Mr  John  P.  Wells,  FPS,  chief 
executive  PAGB,  has  been  made  an 
OBE.  Mr  Wells,  who  registered  in  1960, 
began  his  career  in  community 
pharmacy  before  an  early  switch  when 
he  joined  the  PAGB  as  assistant 
secretary  later  later  that  year.  He  was 
appointed  secretary  in  1966,  made 
director  in  1971  and  then,  in  1976,  he 
became  chairman  of  the  Executive 
Committee  as  executive  director. 

John  Wells  told  C&D  he  was 
delighted  that  the  work  of  the  PAGB  had 
been  recognised  in  this  direct  way:  "It  is 
not  only  a  personal  accolade  but  also  an 
enormous  distinction  afforded  to  the 
non-prescription  medicines  industry. 

He  regards  his  work  in  presenting 
PAGB  evidence  in  the  Resale  Price 
Maintenance  case  in  1969  as  one  of  his 
most  important  contributions  to  the 
industry.  Also  he  was  involved  in  making 
the  Association's  representations  on  the 
numerous  Regulations  issued  under  the 
Medicines  Act.  However,  he  sees  his 
part  in  administering  the  PAGB's  Code 
on  Standards  of  Advertising  Practice  as 
being  of  great  ongoing  importance.  He 
says  the  Code  ensures  responsible 
standards  of  advertising  are  reached 
voluntarily  by  manufacturers.  "It  would 
be  very  difficult  to  do  this  through 
regulations." 

During  the  24  years  that  John  Wells 
has  been  with  PAGB,  he  has 
orchestrated  many  of  the  major 
negotiations  with  the  UK  Department  of 
Health,  the  European  Commission  and 
the  World  Health  Organisation.  He  says 
recent  years  have  been  marked  by  a 
greater  understanding  of  the  medical 
and  economic  importance  of  self- 
medication  and  the  need  for  responsible 
communication  to  lay  people. 

Mr  Wells  is  a  member  of  the  British 
Code  of  Advertising  Practice 
Committee,  a  member  of  the 
Pharmaceuticals  Economic 
Development  Committee  and  a  past 


member  of  the  Council  of  Confederation 
of  British  Industry.  He  is  a  vice  chairman 
of  the  executive  committee  of  the 
European  Proprietary  Association  as 
well  as  being  a  member  of  the  Executive 
Committee  and  Board  of  the  World 
Federation  of  Proprietary  Medicine 
Manufacturers  and  its  treasurer. 

Mr  William  A.  Beanland,  FPS, 
superintendent  pharmacist  at 
Rawtenstall  Health  Centre  in 
Lancashire,  has  been  made  an  MBE.  Mr 
Beanland,  who  registered  in  1941,  is 
vice-chairman  of  Lancashire  Local 
Pharmaceutical  Committee.  Mr 
Beanland  served  on  Council  from 
1965-74  and  is  a  past  chairman  of  the 
Society's  Burnley  Branch. 

He  has  run  the  Rawtenstall 
consortium  pharmacy  for  its  five  year 
lifespan.  Before  that  he  was  sole 
proprietor  of  a  pharmacy  in  nearby 
Crawshawbooth  for  15  years.  Mr 
Beanland  has  been  active  in  pharmacy 
politics  for  over  20  years  and  says 
pharmacy  has  been  his  consuming 
interest  leaving  little  time  for  outside 
diversions.  He  said  he  was  delighted  with 
his  award:  "It  is  very  gratifying  to  find 
someone  has  noticed  your  efforts." 

Mr  Derrick  W.  Wood,  FPS,  area 
pharmacist,  Bristol  and  Western  Health 
District,  has  been  made  an  MBE.  Mr 
Wood,  who  registered  in  1945,  is  to  retire 
at  the  end  of  next  month.  He  has  held 
various  area  pharmaceutical  posts  in  the 
Bristol  area  over  the  past  1 1  years. 

At  present  secretary  of  the  Bristol 
Branch  of  the  Society,  Mr  Wood  lists  his 
hobbies  as  golf,  bridge  and  inveterate 
"do-it-yourselfing."  He  regards  his 
success  as  a  reward  for  the  whole  of 
pharmacy  and  a  personal  recognition  of 
"long  service  in  a  hard  climate". 

Mr  J.S.  Burgess,  chief  executive, 
Amersham  International  has  been  made 
a  CBE.  Mr  G.  M.  Dinsley,  chairman  of 
the  Prescription  Pricing  Authority  has 
been  made  an  OBE  as  have  Mr  W.  Jones, 
administrator,  Manchester  Family 
Practitioner  Committee  and  Mr  B.E.  V. 
Sabine,  chairman,  Glossop  Family 
Practitioner  Committee. 


Taking  the... 

Former  Society  president  Professor 
Arnold  Beckett  can  take  much  of 
the  credit  for  updating 
transportation  of  urine  samples  for 
this  year's  Olympics. 

In  his  capacity  as  a  member  of  the 
International  Olympic  Committee's 
medical  commission,  he  suggested  the 
Los  Angeles  games  use  the  Envopack 
system,  designed  originally  for 
transmission  of  mail. 

The  system  was  first  used  in  sport  in 
the  1982  World  Cycling  Championships, 
again  at  Professor  Beckett's  suggestion. 

The  Envopack  system  offers  leak- 
proof  containers  with  tamper-evident 
seals. 

Each  seal  is  numbered,  and  the 
numbers  recorded  to  allow  them  to  be 
traced  back  to  individual  athletes.  These 
are  packed  in  plain,  dark  blue  Evopack 
wallets,  which  are  turn  packed  into 
shoulder  bags. 

Previously  athletes'  urine  samples 
were  put  into  glass  bottles  sealed  with 
wax.  But  the  wax  often  crumbled,  and 
security  became  impaired. 


Chemist  goes 
downhill  fast 

Unimed  managing  director  and 
community  pharmacist  Paul 
Williams  has  added  another  string 
to  his  bow  —  that  of  championship 
skiing. 

He  won  the  over  40s  section  for  London 
and  the  South-East  in  the  English  Ski 
Council's  recent  dry-slope  races  in  Hemel 
Hempstead.  His  son  won  the  under-12s. 

Pharmacy  is  also  a  family  business  for 
the  Williams  clan  —  Mr  Williams,  together 
with  fellow-pharmacists  his  wife  and  his 
Father  operates  a  string  of  six  chemist 
shops  in  South-East  London  and  North 
Kent. 
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Kirtai  Haircare 


Accessories 


k  flesh  approach 
r  \o  Haircare 


Up  to  the  minute 
products  with 
regular  up-dates! 

Kirbi  Haircare,  a  complete 
range  of  accessories 
featuring  the  very  latest 
fashions  and  products, 
supported  by  a  range  of 
high  impact  display  aids. 
Kirbi  Haircare,  the  brand 
aiming  for  the  top  spot! 


Kirbi 


Laughton  and  Sons  Limited. 
Warstock  Road.  Birmingham 
021-474  5201 


J 


Travel  sick  kids? 

Always  recommend 

Jog-Rides 


CHEWY  RASPBERRY 
FLAVOURED  TABLETS, 
SPECIALLY  FOR  KIDS. 


Joy- Rides 
from 
Stafford- 
Miller. 


ROTCCTIOK 


AGAINST 


TH€FT 


Your  premises  could  be  the 
next  target  for  thieves. 

So  protect  your  most 
valuable  and  hazardous 
stock  with  a  Portastor 
Security  Vault,  an  immediate 
and  low-cost  security 
measure  approved  by  Police 
and  leading  insurance 
.companies. 

Designed  for  use  both 
indoors  and  outdoors  in  4 
models  and  3  sizes  for  most 
applications  including 
flammable  materials  storage. 


To  obtain  your  comprehensive  information  pack  contact  Neat  Williams  today 
on  0904  24872  or  write  to:- 


Portastor  Security  Vaults,  (419),  Portasilo  Ltd, 
Huntington,  York  Y03  9PR  Telex  57484.         145  fw 


CREMINE 
TAKES  OFF 
FAST! 


cleansing 
cream  and 
make-up 
remover 


300  ml 


*  Consumer  appeal  and  loyalty   *  The  Professionals'  choice 

*  Value  for  money  pack  *  Competitive  pricing 

*  Good  profit  returns 

available  through  your  wholesaler  and  sold  only  through  the 
Chemist  and  allied  trades. 


Walker  Davis  &  Company  Limited 

Spenklin  House,  Gunnersbury  Avenue, 
London  W4  5QB  Tel:  01-995  1380. 
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For  migraine. 
The  One  and  Only. 


THE  ONE  thafs  most  often  prescribed 

THE  ONLY  specific  treatment  that  can 
be  counter  prescribed 


How  to  use  Migraleve 

Two  Pink  Migraleve  should  be  taken 
immediately  an  attack  is  suspected. 

If  after  four  hours  the  migraine  has  developed  or 
persisted,  two  Yellow  Migraleve  should  be  taken 
The 'Yellow'  dosage  may  be  repeated  at  four- 
hourly  intervals  if  necessary. 


Another  guaranteed  product  from  International  Laboratories  Limited,  Wilsom  Road,  Alton,  Hants  GU34  2TJ 


